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The  leading 
hydrocolloid  dressing 
in  hospitals. 

Granuflex  is  a  revolutionary  dressing 
for  leg  ulcers  and  pressure  sores,  which  is 
already  used  in  the  majority  of  hospitals. 

Granuflex  is  revolutionary  in  that  it  is 
impenneable  to  both  gases  and  water  vapour. 
It  therefore  provides  a  moist  wound  environ- 
ment and  an  effective  bacterial  barrier! 

Its  hydrocolloid  particles  absorb 
exudate  and  swell  to  form  a  gel  inside  the 
wound  cavity.  This  promotes  healing  by 
removing  necrotic  material,2  stimulating  the 
development  of  healthy  granulation  tissue3 
and  encouraging  re-epithelialisation  of  the 
wound. 

The  results  are  dramatic3'4  5 -  even  50% 
success  in  leg  ulcers  that  have  been  refractory 
for  up  to  20  years? 


From  the  leaders 
in  hydrocolloid 
technology 

Squibb  Surgicare,  the  pioneers  in  this 
field,  are  pleased  to  announce  the  availability 
of  Granuflex  on  FP10  prescription. 

Community  nurses,  practice  nurses  and 
general  practitioners  are  being  informed  of 
this  development  and  you  can  expect  an 
immediate  heavy  demand  for  this  product. 

Each  Drug  Tariff  pack  contains  five 
4"  x  4"  (10  cm  x  10cm)  dressings  and 
package  inserts  providing  information  to  the 
patient  and  the  health  professional. 

Further  information  or  supplies  of  the 
above  leaflets  can  be  obtained  direct  from 
Squibb  Surgicare  -  our  address  and 
telephone  number  are  given  below. 

A  new  concept,  a  new  demand,  a  new 
opportunity.  Granuflex. 
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COMMENT 


Sad  that  in  Macarthy's  201st  year,  their  bi-centenary 
celebrations  have  suddenly  switched  from  the  upbeat 
mode  established  by  chairman  Nicholas  Ward  in  the 
Spring  —  a  man  then  intent  {C&D,  February  20,  p338)  on 
converting  the  company  into  "a  major  force  in  British 
healthcare"  —  to  the  downbeat,  with  last  week's 
announcement  of  a  wholesale  depot  closure  plan  (see  p37) 
that  will  leave  the  company  only  with  limited  regional 
distribution  cover.  A  company,  determined  to  takeover 
Unichem  to  stop  the  further  erosion  of  its  market  share  is 
now  on  the  defensive.  The  City  reacted  negatively  to  that 
bid:  the  Macarthy  share  price  fell  away,  and  a  second 
increased  offer  was  laughed  out  of  court  by  Unichem  and 
rapidly  withdrawn  ealier  this  month.  Mr  Ward,  by  his  own 
admission,  has  had  to  fall  back  on  his  second  line  of  attack 
—  retreat  —  and  close  depots.  The  takeover  bid  now 
appears  to  have  been  the  ploy  of  an  astute  poker  player 
whose  bluff  was  called.  However,  if  Unichem  are  found  to 
have  been  dealing  from  the  bottom  of  the  pack,  as  it  were, 
by  the  Office  of  Fair  Trading  investigation  now  under  way, 
Macarthy  and  competitor  AAH  may  yet  gain  some  redress. 


Macarthy  would  have  done  better  to  accelerate  the 
expansion  of  their  retail  chain  that  began  with  the  purchase 
of  the  114-strong  Drummond  group  last  Autumn,  with 
substantial  acquisitions.  The  static  retail  target  of  your  own 
company  stores  must  be  preferable  to  the  upwardly  mobile 
independent.  Ironically,  it  is  to  retailing  that  Macs  look  for 
growth.  But  do  they  possess  the  necessary  clout? 

What  is  certain  is  that  the  pharmacist's  choice  of 
wholesale  supplier  has  been  reduced  yet  again.  Unichem 
and  AAH ,  who  for  some  time  had  been  living  off  departing 
Macarthy  customers  unenchanted  by  the  company  package 
and  its  never-ending  re-organisations,  will  benefit  even 
more  from  the  coming  fall  out.  The  monopoly  situation 
C&D  has  stood  out  against  draws  nearer.  Back  in  1978 
there  were  184  wholesale  depots;  in  1985  there  were  just 
90,  now  there  are  86.  Gone  are  Barclays  and  Sangers  and 
their  60  branches.  Vestric,  now  part  of  AAH,  are  leaner. 
And  Macarthy's  closures  weaken  the  Numark  franchise. 

However,  it  remains  to  be  seen  if  pharmacists  are 
prepared  to  stem  the  decimation  of  the  wholesaler 
network.  They  do  have  a  choice  —  but  not  for  much  longer. 
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Influenza  Bureau 
reprimanded  by  ABPI 
for  'scare  stories' 


The  Influenza  Monitoring  and 
Information  Bureau  has  been 
reprimanded  by  the  Association  of 
British  Pharmaceutical  Industry 
over  its  activities  to  promote  the 
prescribing  of  influenza  vaccine 
last  vear. 

The  ABPI  found  that  the  Press 
conference  held  by  the  Bureau, 
which  is  sponsored  by  three 
manufacturers  of  the  vaccine, 
Evans  Medical,  Duphar  and 
Servier  Laboratories,  was  in 
breach  of  the  Code  of  Practice. 

The  complaint  was  brought  by 
a  director  of  a  consumer 
organisation  who  alleged  that  as  a 
result  of  the  bureau's  activities, 
particularly  at  the  Press 
conference,  scare  stories  had 
appeared  saying  that  there  would 
be  a  serious  influenza  epidemic 
that  Winter.  This  resulted  in  a 
shortage  of  the  vaccine  as  large 
numbers  of  people,  not  in  high  risk 
categories,  attempted  to  get 
vaccinated. 

The  companies  denied  any 
breach  of  the  code,  explaining  that 
the  Bureau  had  been  set  up  with 
the  intention  of  providing 
information  on  influenza. 
However,  the  Code  of  Practice 
Committee  considered  that  the 
activities  were  also  promotional 
and  were  intended  to  induce  the 
prescribing,  supply  or 
administration  of  the  companies' 
vaccines. 

The  Committee  noted  that 
invitations  to  the  conference  had 
not  been  restricted  to  members  of 
the  medical  Press,  as  laid  down  in 


the  regulations,  and  that 
inadequate  steps  were  taken  to 
control  the  conference.  The 
holding  of  a  Press  conference 
open  to  members  of  the  lay  Press 
was  not  justified.  And  insufficient 
steps  had  been  taken  to  ensure 
that  only  persons  capable  of 
evaluating  the  information  given 
out  in  a  responsible  manner  had 
been  present. 

The  Committee  also  decided 
that  the  statements  disseminated 
at  the  conference  were  designed 
to  encourage  members  of  the 
public  to  ask  their  doctors  for 
influenza  vaccine,  in  breach  of  the 
Code  of  Practice. 


Various  promotional  items  for 
Merck,  Sharp  &  Dohme's  Pepcid 
PM  were  found  in  breach  of  the 
Code.  Journal  advertisements 
comparing  Pepcid  PM  with 
cimetidine  and  ranitidine  were 
misleading.  A  claim  that  Pepcid 
PM  was  the  first  H?  receptor 
antagonist  specifically  developed 
for  once  nightly  use  was  dismissed 
as  misleading  and  a  comparison 
which  was  not  factual,  fair  or 
capable  of  substantiation.  A 
number  of  claims  in  detail  aids  and 
Press  releases  which  referred  to 
the  drug  having  side  effects 
equivalent  to  placebo  were  also 
found  to  be  misleading. 


£2,000  fine 
for  'bogus' 
pharmacist 

A  dispensing  assistant  who  posed 
as  a  pharmacist  in  a  Windsor 
chemists  was  fined  £2,000 
recently  at  Windsor  Magistrates 
Court. 

Vijay  Patel,  a  biochemistry 
graduate,  had  been  given 
instructions  by  the  pharmacist  at 
Crystal  Chemists  in  St  Lukes 
Road,  Windsor  not  to  give  out 
prescription  drugs  when  left  in 
charge.  But  Mr  Patel  admitted  to 
supplying  three  prescription 
drugs,  selling  a  pharmacy  only 
preparation  and  unlawfully 
claiming  to  be  a  pharmacist.  He 
was  fined  £400  on  each  of  five 
charges  and  ordered  to  pay  £125 
costs. 

The  company  that  owns  the 
pharmacy  was  also  fined  £2,000 
and  ordered  to  pay  £125  costs. 
According  to  a  report  in  the 
Windsor  &  East  Berkshire 
Observer  the  company  is  now  up 
for  sale  and  the  pharmacy  is  set  to 
close. 


"And  with  Macs  knocked  out  in  the  last  round  the 
choice  has  narrowed,  and  at  the  moment  it's 
advantage...?" 


Two  new  antihistamines 
coming  this  Autumn 


Two  non-sedating  antihistamines 
are  to  be  launched  in  the  UK  this 
Autumn.  They  are  cetirizine  from 
Allen  &  Hanburys  Ltd,  and 
loratadine,  to  be  marketed  by 
Kirby  Warrick  Pharmaceuticals. 

Cetirizine  is  said  to  be  as 
effective  as  terfenadine  with  the 
advantage  of  once-daily  dosing.  It 
is  also  able  to  inhibit  tissue 
infiltration  by  inflammatory  cells 
such  as  eosinophils  so  is  expected 


to  be  useful  in  delayed 
hypersensitivity  reactions.  The 
drug  will  be  indicated  for  the 
treatment  of  perennial  and 
seasonal  allergic  rhinitis,  allergic 
conjunctivitis  and  allergic  skin 
conditions. 

Loratadine,  which  is  also  given 
once  daily,  has  a  rapid  onset  of 
action  (within  27  minutes)  and  has 
anti-allergic  properties  which  may 
be  useful  in  asthma. 


More  ads  on  AIDS 


The  Health  Education  Authority  is 
planning  further  campaigns 
addressing  the  problems  of  AIDS 
and  drug  abuse,  following  the 
success  of  last  year's  television 
commercials. 

Parliamentary  Under 
Secretary  for  Health,  Edwina 
Currie  is  "delighted"  with  the 
findings  of  studies  evaluating  the 
two  campaigns  launched  last 
September:  "The  drug 
prevention  campaign  seems  to 
have  consolidated  the  negative 
feelings  most  young  people  have 


towards  using  illicit  drugs.  There 
was  nothing  in  the  research  to 
suggest  that  the  anti-injecting 
campaign  had  in  any  way 
undermined  the  drug  prevention 
message  by  making  other  ways  of 
misusing  drugs  seem  more 
tempting." 

The  campaign  is  said  to  have 
been  widely  noticed.  Some  78  per 
cent  of  those  sampled  had  seen  at 
least  one  Press  advertisement. 
The  television  commercial  was 
seen  as  accurate,  authentic  and 
hard  to  ignore. 
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IBA  rejects  Durex  TV  ads 


LRC's  general  manager 
marketing,  Mike  Broadbridge, 
has  described  as  a  "storm  in  a 
teacup"  a  report  in  last  week's 
Sunday  Observer  that  the 
Independent  Broadcasting 
Authority  has  rejected  five  new 
television  adverts  for  Durex 
because  they  were  considered  too 
trivial. 

It  was  not  the  finished 
commercial  that  was  rejected  but 
the  preliminary  script,  he 
explained.  '  'What  we  are  trying  to 
establish  is  the  type  of  campaign 
we  can  do.  We  are  putting 
together  a  number  of  adverts  and 
trying  to  feel  our  way  through  a 
very  sensitive  area,"  he  told 
C&D. 

An  IBA  spokesman  confirmed 
that  the  five  commercials, 
submitted  by  LRC's  agency,  had 
been  rejected  for  a  number  of 
reasons,  but '  'mainly  on  grounds 
of  poor  taste".  He  denied  there 
was  any  underlying  move  to  stop 
condom  advertising  on  television, 
saying  the  IBA  itself  had  been 
instrumental  in  pressing  for  the 
change  which  allowed  condom  ads 


NPA  appoints 
new  agency 

Sudler  &  Hennesey  will  run  the 
National  Pharmaceutical 
Association's  £550,000  per 
annum  advertising  campaign  from 
January  1,  1988. 

The  agency  is  part  of  the 
Young  &  Rubican  group  and  was 
appointed  this  week  from  a 
shortlist  of  four  which  included 
Cromer  Titterton,  who  have  been 


ill  on  drug 
liability 

A  Private  Member's  Bill  aimed  at 
preventing  any  future  product 
liability  actions  ending  in  the  same 
way  as  the  Opren  case  has  been 
introduced  in  the  Commons  by  Mr 
Jack  Ashley  (Lab). 

While  legislation  could  not 
prevent  medical  disasters  he 
hoped  the  Bill  would  avert  any 
further  "legal  disasters",  such  as 
that  which  had  resulted  in  a 
settlement  giving  less  to  all  the 
1,350  British  Opren  sufferers 
together  than  manufacturers  Eli 
Lilly  paid  to  one  American  victim. 

The  Bill,  which  has  virtually  no 
chance  of  becoming  law,  seeks  to 
establish  a  compensatory  advisory 
board  charged  with  the  task  of 
proposing  a  new  basis  for  personal 
injury  compensation. 


to  be  shown  for  the  first  time  last 
year. 

"The  Independent  Television 
Association  has  an  advertising 
copy  committee,  which  is  the  first 
level  at  which  ads  are  vetted.  It 
felt  the  Durex  advert  scripts  were 


questionable.  We  concurred  with 
that  judgment,"  he  said. 

Mr  Broadbridge  confirmed 
that  LRC  would  be  pressing  ahead 
with  a  television  campaign  for 
Durex  but  would  not  say  when  it 
was  likely  to  go  out. 


Measles  vaccine  shortage 


An  upsurge  in  demand  for  measles 
vaccine  has  caused  a  shortage  of 
the  vaccine  from  major  suppliers. 

Evans  Medical  have  run  out 
and  a  spokesperson  for  the 
company  told  C&D  that  although 
ampoules  of  the  vaccine  were 
available,  they  did  not  have  any 
water  for  injection,  and  were 
seeking  permission  from  the 
Department  of  Health  to  supply 
the  vaccine  on  its  own. 

Evans  hope  to  have  supplies 
available  later  this  week.  Smith, 
Kline  &  French,  who  make 
Rimevax,  said  they  have  run  out  of 
stock  and  are  also  hoping  to  have 
supplies  available  shortly. Thomas 
Morson,  makers  of  Attenuvax, 
still  have  stocks  available  and  will 
have  extra  supplies  by  the  end  of 
next  week. 

The  run  on  stocks  over  the 
past  couple  of  weeks  resulted 
from  a  warning  of  a  new  measles 
epidemic  from  Chief  Medical 
Officer,  Sir  Donald  Acheson, 
following  a  doubling  in  notifications 
in  the  first  quarter  of  the  year. 


Cook  slams 
NHS  cost 
controls 

Mr  Robin  Cook,  Labour's  Shadow 
Social  Services  Secretary,  has 
attacked  the  Treasury  domination 
of  the  review  of  the  NHS  being 
conducted  by  a  Cabinet 
committee  presided  over  by  the 
Prime  Minister. 

"The  dominance  of  Treasury 
representation  over  DHSS 
representation  mirrors  the 
preoccupation  of  this 
administration  with  mechanisms 
of  cost  control  rather  than 
strategies  of  health  care."  Mr 
Cook  said. 

Mr  Cook,  speaking  at  Guy's 
Hospital  in  London,  said  the 
review  was  concerned  less  with 
the  quality  of  healthcare  than  with 
the  widening  of  the  role  of  the 
market  in  its  provision  —  by 
increased  competition  by  more 
commercial  medicine,  and  by 
larger  public  subsidy  of  private 
medicine. 


There  have  been  six  deaths 
from  measles  so  far  this  year,  five 
of  which  were  preventable,  Dr  N. 
Begg  of  the  Public  Health 
Laboratory  Service  says  in  a  letter 
to  the  Lancet  this  week.  Poor 
vaccine  coverage  is  partly  due  to 
a  failure  to  appreciate  the  severity 
of  the  disease,  and  professional 
uncertainty  about  contra- 
indications, he  says. 


iter  four 
years  to 
grant  PL 

The  Department  of  Health  is 
taking  up  to  55  months  to  grant  a 
product  licence  for  a  human 
medicine  according  to  the  latest 
statistics  in  June's  Medicine  Act 
Information  letter. 

Statistics  show  that  in  the  12 
months  to  March  31  this  year,  the 
mean  time  for  granting  a  product 
licence  varied  from  12  months  for 
human  medicines  not  referred  to 
the  Committee  on  Safety  of 
Medicines  to  23  months  for  new 
active  substances. 

In  the  year  to  March  31,  673 
product  licence  applications  for 
human  medicines  were  received 
and  138  rejected. 


I- 


Dr  James  Chilton  (right),  secretary  of  the  Scottish  Executive  of  the 
Royal  Pharmaceutical  Society,  retires  tins  Summer  after  16  years  in  the 
post.  He  is  seen  here  being  presented  with  a  gift  by  Ian  Mullen, 
chairman  of  the  Pharmaceutical  General  Council  (Scotland)  "in 
appreciation  of  his  understanding  and  help  to  Scottish  contractors  over 
those  years 


No  PI  discount 
for  Scotland? 


An  additional  discount  for  parallel 
imports  is  unlikely  to  be  imposed 
on  Scottish  contractors,  said  Ian 
Mullen,  chairman  of  the 
Pharmaceutical  General  Council, 
this  week. 

He  was  speaking  as 
negotiations  finally  get  underway 
with  the  Scottish  Home  and 
Health  Department  on  this  year's 
pay  package,  which  has  been  held 
up  by  delays  in  completing  a  costs 
inquiry. 

Preliminary  results  from  the 
inquiry  suggest  that  Scottish 
contractors  will  not  be  getting  a 
lump  sum  in  back  payment  as  their 
English  and  Welsh  counterparts 
are.  Overhead  costs  have  been 


index  linked  and  adjustments 
made  in  remuneration  year  by 
year. 

'  'At  this  early  stage  it  looks  as 
though  the  payments  that  have 
been  made  are  in  line  with  the 
payments  due  since  the  last 
inquiry.  Payment  by  indices  has 
been  quite  accurate, ' '  he  said. 

The  Standing  Committee  of 
the  PGC  is  due  to  meet  on  August 
31,  by  which  time  it  is  hoped 
substantive  proposals  can  be  put 
forward.  Holidays  between  now 
and  then  for  officials  from  both 
sides  are  causing  the  apparently 
long  negotiating  period.  However, 
Mr  Mullen  does  not  expect  any 
surprises. 
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Workers  at  Leo  Laboratories  in  Princes  Risborough  got  on  their  bikes 
recently  for  the  annual  London-Brighton  ride,  in  aid  of  the  British 
Heart  Foundation.  The  company  provided  transport  for  after  the  event, 
and  kitted  them  out.  Team  organiser  Alison  Thomas  said:  "It  took  us 
about  7'h  hours  to  do  the  60  miles.  We  hope  to  have  raised  at  least 
£1,000" 


Copmanthorpe  all  clear 


There  is  no  evidence  that 
vasoconstrictor  drops,  oral 
antihistamines  and 
sympathomimetics  help  as 
decongestants  in  acute  sinusitis, 
says  the  latest  Drug  & 
Therapeutics  Bulletin. 

About  one  in  200  colds  lead  to 
inflammation  of  the  sinus  mucosa 
causing  headache,  fever,  facial 
discomfort,  nasal  drip  and 
discharge.  The  condition  is  self- 
limiting,  usually  resolving 
spontaneously  within  three  to  21 
days,  says  the  Bulletin. 

Of  the  OTC  preparations 
widely  sold,  the  Bulletin  says  that 
oral  decongestants  have  been 
found  to  be  ineffective  and  also 
cause  a  large  number  of  unwanted 
effects  including  drowsiness. 
Vasoconstrictor  nose  drops  may 
aid  resolution  but  can  cause  a 
rebound  of  symptoms  if  used  for 
more  than  ten  days. 

The  Bulletin  recommends 
steam  inhalations  and  analgesics. 
A  room  temperature  of  about 
13-18°C  reduces  nasal 
congestion,  it  adds.  For  more 
severe  symptoms  the  Bulletin, 
which  is  published  by  the 
Consumers  Association, 
recommends  antibiotic  treatment, 
for  five  to  ten  days. 


Labour  MPs  are  seeking  to  mount 
a  new  challenge  to  the 
Government's  estimate  of  the 
additional  cost  likely  to  fall  on  the 
NHS  as  a  result  of  the  abolition  of 
the  licence  of  right  provisions  of 
the  1977  Patents  Act. 

When  the  repeal  provision  — 
clause  273  of  the  Copyright 
Design  and  Patents  Bill  —  was 
approved  by  a  Commons  Standing 
Committee  last  week,  John 
Butcher,  Under  Secretary  for 
Industry,  reaffirmed  that  the 
Government  believes  the  total 
cost  to  the  NHS  will  be  between 
£5m  and  £8m  —  "with  a  possible 
extension  of  that  range  depending 
on  the  assumptions  adopted". 

Tony  Blair,  Labour's  trade 
spokesman,  again  highlighted  the 
much  higher  cost  estimated  by  the 
generic  drug  industry  of  perhaps 
about  £50m,  citing  Zantac,  with 
UK  sales  about  £'80m  a  year. 

"But  for  the  provision  before 
us,  the  drug  would  be  available  on 
licences  of  right  by  1993,  when  it 
is  anticipated  that  sales  would 
reach  about  £160m  a  year.  If 
generic  prescriptions  reduce 
prices  by  about  30  per  cent,  and  if 
they  account  for  about  40  per  cent 


Villagers  in  Copmanthorpe  have 
finally  won  a  three  year  battle  to 
get  their  own  pharmacy. 

An  appeal  by  the  local 
dispensing  GP  practice  has  been 
turned  down,  which  will  allow 
pharmacist  Colin  Parker  to  open 
up  at  last.  Councillor  Norman 
McLeod,  who  represents  the 
village  on  Selby  District  Council, 
says  he  is  delighted  with  the  result 


of  prescriptions,  by  1993  the 
saving  would  be  about  £20m  a 
year  from  Zantac  alone , "  he  said . 

Mr  Blair  called  for  an 
independent  assessment  of  the 
likely  cost  of  the  abolition  of  the 
licences  of  right  to  the  NHS,  and 
indicated  that  Labour  MPs  may 
take  up  the  issue  again  when  the 
Bill  returns  to  the  Commons  for 
its  report  stage. 

Mr  Butcher  said  the  £50m 


but  disappointed  that  the  decision 
has  taken  so  long  in  coming. 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
expressed  concern  over  the  time 
some  rural  dispensing  cases  have 
been  taking. 

■  Dispensing  doctors  at  Churchill 
and  Wrington  in  Somerset  are 
opposing  a  pharmacy  application  at 
Barnwell. 


estimate  to  which  Mr  Blair  had 
referred  assumed  some  market 
penetration  by  generic  products 
and  a  certain  size  of  discount, 
whereas  the  assumptions  made  by 
the  DHSS  had  drawn  on  such 
limited  experience  as  was 
available  of  pharmaceuticals  sold 
under  licence  of  right.  The  £50m 
estimate  had  also  assumed  that 
NHS  sales  of  Zantac  and  Capoten 
would  double  in  value  up  to  1993. 


Ruling  on 
SK&F  data 

Confidential  information  supplied 
by  SK&F  to  the  Government's 
drugs  licensing  authority  can  be 
used  by  the  authority  when 
considering  applications  by 
competitors  for  product  licences, 
the  Court  of  Appeal  has  ruled. 

Allowing  an  appeal  by  the 
authority  against  an  earlier  High 
Court  decision,  Lord  Justice  Dillon 
said:  "In  the  context  of  a  licensing 
scheme  set  up  in  the  public 
interest  for  the  protection  of 
health  and  life,  it  must  be  clear  that 
all  information  supplied  to  the 
licensing  authority  must  be 
available  to  the  authority  as  a 
general  fund  of  knowledge  to 
avoid  dangers  to  health  and  life . ' ' 

He  overturned  last  Dec- 
ember's ruling  that  the  authority 
could  not  refer  to  SK&F's  data  on 
Tagamet  without  the  company's 
consent,  when  rivals  sought  PLs. 

Two  up  for 
OTC  sales 

A  company  director  and  his 
superintendent  pharmacist 
accused  of  unlawfully  selling 
medicines  had  their  case 
adjourned  until  July  22  at  Haringey 
Magistrates  Court  last  Friday. 

Pharmacist  Paul  Cohen,  of 
Paul  Edwards  Chemist  Ltd,  194 
Finchley  Road,  London  N3,  is 
accused  of  unlawfully  selling 
Benylin  cough  mixture  and  Codis 
tablets,  the  sale  not  being  made  by 
a  pharmacist  or  a  person  under  the 
supervision  of  a  pharmacist,  and 
that  he  as  superintendent 
pharmacist  negligently  failed  to 
prevent  the  unlawful  sale. 

Edward  Goldberg  is  accused 
of  unlawfully  selling  Benylin  and 
Codis  tablets,  being  at  the  time  a 
director  and  consenting  to  and 
conniving  at  the  unlawful  sale. 


Pet  study 

One  in  five  owners  has  considered 
herbal  or  homoeopathic  medicines 
to  treat  an  ailing  pet. 

According  to  a  survey  by 
Denes  Veterinary  Herbal 
Products,  22  per  cent  of  cat  and 
dog  owners  had  used  or 
considered  using  herbalism  to 
treat  their  pets,  21  per  cent  had 
thought  about  homoeopathy,  15 
per  cent  osteopathy  and  13  per 
cent  acupuncture. 

Herbal  medicine  is  claimed  to 
have  been  effective  in  73  per  cent 
of  cases  and  homoeopathy  was 
claimed  to  have  worked  50  per 
cent  of  the  time. 


Northern  RHA  goes  direct 


The  Northern  Regional  Health 
Authority  has  recently  introduced 
a  direct  purchase  and  supply 
scheme  in  line  with  the  report 
produced  by  the  MMM 
Consultancy  Group,  using  an 
existing  transport  service 
between  hospitals. 

The  pharmacy  store,  set  up  in 
the  grounds  of  the  Newcastle 
General  Hospital  but  run  by  the 
Regional  Health  Authority, 
employs  one  full  time  storeman 
and  a  part  time  pharmacist.  It  is 
anticipated  that  the  store  will 


handle  and  distribute 
pharmaceuticals  worth  £4m 
annually  to  20  hospital 
dispensaries,  saving  about 
£250,000  after  allowing  for  costs. 

The  NRHA  pharmaceutical 
officer  John  Fereday,  said:  "We 
have  wanted  to  establish  a  central 
store  for  high  cost  pharmaceutical 
items  for  some  time. 

'  'We  hope  in  addition  to  save  a 
further  £200,000  on  renegotiation 
of  other  items  not  purchased 
direct  for  distribution  through  this 
store." 


Labour  mount  challenge  to 
licence  of  right  repeal 
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Sedating 
questions? 

There  are  to  be  discussions 
between  professional  bodies  and 
the  Chief  Medical  Officer  on  the 
prescribing  of  benzodiazepines, 
the  Parliamentary  Under 
Secretary  of  Health  told  Jack 
Ashley  (MP  Stoke  on  Trent 
South),  in  response  to  a  series  of 
Commons  written  questions. 

Official  statistics  on 
prescribing  habits,  following  the 
notes  sent  to  doctors  by  the  CSM, 
would  not  be  available  until  the 
beginning  of  1989  at  the  earliest. 

In  response  to  further 
questions  on  aftercare,  Mrs 
Currie  said  that  grants  totalling 
£339,000  were  made  to  four 
projects  specifically  for  those 
dependent  on  tranquillisers,  and 
that  each  year  funds  were 
allocated  to  Regional  Health 
Authorities  (£6. 5m  in  1988/9)  for 
drug  misuse  services,  many  of 
which  would  be  related  to 
tranquilliser  dependence. 


Parallel 


costs 


The  DHSS  has  successfully 
prosecuted  six  parallel  importing 
companies  this  year  for  a  series  of 
offences  ranging  from  breach  of 
advertising  regulations  to  trading 
without  a  manufacturer's  licence. 
The  fines  totalled  over  £10,000 
and  costs  of  £1,750  were  awarded 
to  the  Department. 

The  companies  involved  were: 
Pharbita  Ltd,  Dorset;  E.W. 
Guess  (Holdings)  Ltd, 
Peterborough;  Fetoris 
International  Ltd,  London; 
Whitworth  Pharmaceuticals, 
Doncaster;  Europharm  Ltd  and 
Nationwide  Pharmaceuticals,  both 
of  Kidderminster.  It  is  understood 
that  these  offences  occurred  two 
or  three  years  ago. 


Sales  probe 

A  Glasgow  pharmacist  who  is 
being  investigated  for  allegedly 
selling  large  quantities  of  codeine 
linctus  is  now  alleged  to  have  sold 
diazepam  to  two  customers 
without  a  prescription. 

Deputy  head  of  the 
Pharmaceutical  Society's  law 
department,  Alan  Davidson,  told 
C&D  this  week  that  the 
pharmacist  is  likely  to  come  before 
the  Statutory  Committee  later  this 
year  in  connection  with  the  alleged 
sales  of  codeine  linctus.  Inquiries 
into  the  alleged  supplies  of 
diazepam  are  likely  to  follow. 


TOPICAL 


Parallel 
imports 


I  didn't  have  space  to 
mention  it  before,  but  I  have 
had  a  letter  from  Paul 
Balcombe,  MPS,  who  runs 
a  PI  unit.  It  was  a 
reasonable  letter,  so 
reasonable  that  again  I  will 
quote  (loosely)one 
revealing  paragraph: 

"Do  you  not  believe  the 
DHSS  has  not  thoroughly 
investigated  each  and  every 
one  of  these  manufacturing 
plants  to  ensure  they 
comply  with  DHSS 
standards?  I  can  assure  you 
they  do,  and  as  an  example  (they)  have 
recently  visited  MSD  in  France,  and 
Wellcome  in  Greece.  Products  are 
licensed  on  the  basis  that  they  are  made  by 
the  same  manufacturer  as  the  UK  licence 
holder  and  are  therapeutically  identical . . 

Which,  incidentally,  must  be  more 
acceptable  than  the  current  crops  of 
generics,  identical  in  strength  perhaps, 
but  widely  diverse  in  appearance  which 
must  surely  cause  greater  confusion  to  the 
patient  than  the  parallel  imports." 

I  have  to  admit  I  didn't  know  the  DHSS 
made  site  visits,  but  have  confirmed  it  is 
so.  Such  ignorance  I  have! 


the  DHSS  will  pay  for  a  five 
week  supply  on  a  30  day 
order,  since  I've  never  met 
such  a  case  and  haven't  the 
Tariff  at  hand.  However, 
with  true  academic 
dogmatism,  Dr  Johnson 
seems  to  have  overlooked 
the  fundamental  point  of 
calendar  packs,  which 
perhaps  we  should  hint  has 
to  do  with  original  pack 
dispensing.  Here  it  is 
intended  the  patient  be 
given  an  intact  sealed 
treatment  pack,  to  ensure 
accurate  dose  compliance. 
Our  having  to  open  the  pack 
and  insert  extra  doses 
negates  the  purpose,  a 
purpose  I  think  is  admirable,  if  only 
makers  were  given  DHSS  guidance  on  the 
treatment  period. 


Syringes 


In  reply  to . 


I  have  received  a  letter  from  Dr  J.R. 
Johnson  of  Strathclyde  University,  making 
comment  on  a  piece  I  wrote  about 
calendar  packs.  He  says:  "My  under- 
standing ...  is  the  Pricing  Bureau  will  pay 
for  the  supply  of  more  than  the  requested 
quantity  (eg  five  weeks  treatment  for  30 
days),  if  by  so  doing  the  pharmacist 
preserves  the  calendar  nature  of  the  pack 
and  the  script  is  endorsed  appropriately 
.  .  .  but  with  competent  counselling  it 
doesn't  matter  if  the  calendar  pack 
becomes  imperfect,  if  the  exact 
prescribed  amount  is  given  .  .  .  The 
patient  gets  what  the  doctor  orders  rather 
than  what  is  most  convenient." 

Convenient,  presumably  to  us,  that  is. 
Now  I  can't  confirm  off  the  cuff  whether 


I  supply  syringes  to  drug  misusers  if  and 
when  they  ask  for  them.  I  did  it  when  it 
was  not  the  Society's  policy  and  was  then 
prepared  to  argue  the  case  before  them  if 
I  had  to,  so  while  delight  is  not  the  word  to 
use,  I  am  glad  we  have  come  to  recognise 
that  to  supply  is  not  an  encouragement, 
but  a  lesser  evil.  I  was  interested  to  see  it 
recommended  that  we  supply  only  five  at 
a  time,  of  at  least  2  ml  capacity,  with  a  wide 
bore  needle.  Lately  I've  been  giving  1ml 
insulin  syringes  and  wondered  why  they 
sniffed  at  them  (sic).  I  thought  the  finer 
needle  would  please,  but  admit  I  may  have 
lost  sight  of  what  they  may  try  to  inject. 


NoO. 


Another  letter,  this  time  from  St  Mawes, 
Cornwall,  says  BOC  will  not  deliver 
medical  oxygen  to  a  pharmacy  in  St 
Mawes,  so  in  consequence  the  pharmacist 
has  to  make  a  round  trip  of  56  miles  to 
Redruth  to  get  it.  I  can't  resist  sharing  the 
writer's  last  paragraph  with  you: 
"If  direct  supply  of  oxygen  were  to  be 
granted  to  BOC  I  presume  my  patients 
will  be  given  the  option  of  moving  house  to 
a  location  suitable  to  BOC.  Or  make  the 
ultimate  protest?" 


CHEMIST  &  DRUGGIST  2  JULY  1988 


7 


You  11  like  the  changes  they've  made. 


\bur  patients  will  like  the  changes  we've  made 


Compression  hosiery  seems  a  complicated  and  contusing  area,  which 
often  makes  prescribing  difficult  tor  GP's.  And  that  can  mean  a  lot  of  extra 
time  and  effort  tor  you  Well,  now  there's  some  good  news.  From  April,  the 
compression  hosiery  section  of  the  Drug  Tariff 
is  being  completely  changed 

The  changes  mean  simpler,  clearer 
prescriptions  from  GP's  And  quicker,  easier 
dispensing  tor  you. 

It  also  means  improved  compliance  by 
your  patients  Because  the  changes  have 

enabled  Scholl,  using  die  latest  materials  and  machine  technology,  to  introduce 
a  remarkable  new  range  ot  graduated  compression  hosiery. 

On  sheer  performance,  we're  confident  they  will  raise  a  few  eyebrows. 
For  sheer  looks,  we're  certain  they  will  mm  a  few  heads  THE  LEADING  NAME  IN  COMPRESSION  HOSIER' 


To  get  your  Scholl  dispensing  guide,  together  with  a  complimentary 
tape  measure,  measuring  chart  and  professional  samples  of  the  new 
Scholl  range,  simply  complete  and  return  this  coupon  to 
Scholl  Consumer  Products  Limited,  FRELPOST, 
182-204  St  John  Street,  London  LC1B  1QB 


-Postcode  _ 


n 


Topical 
erythromy- 
cin for  acne 

Steifel  are  introducing  Stiemycin 
for  use  in  mild  to  moderate  acne, 
which,  they  say,  is  the  first  topical 
erythromycin  available  in  the  UK. 
Stiemycin  contains  erythromycin 
2  per  cent,  in  an  alcoholic  base  and 
does  not  stain  skin  or  fluoresce 
under  ultraviolet  light,  say  Stiefel. 
Manufacturer  Stiefel 
Laboratories  UK  Ltd,  Holtspur 
Lane,  Wooburn  Green,  High 
Wycombe,  Bucks,  HP10  0AU 
Description  Colourless,  solution 
in  an  amber  glass  bottle  with 
applicator  and  screw  cap.  Each  ml 
contains  erythromycin  20mg,  in 
an  ethanol  base  with  propylene 
glycol  and  Laureth  4 
Uses  Topical  treatment  of  acne 
vulgaris 

Dosage  and  administration 

To  be  applied  to  affected  area 
twice  daily  after  washing 
Contraindications,  warnings, 
etc  For  external  use  only. 
Contact  with  eyes  and  other 
mucous  membranes  should  be 
avoided.  Contraindicated  in 
patients  with  a  known  sensitivity 
to  any  of  the  ingredients.  Use 
carefully  with  other  topical  acne 
preparations  because  there  may 
be  a  cumulative  irritant  effect.  Not 


PRESCRIPTION  SPECIALITIES 


recommended  for  use  in  patients 

receiving  warfarin 

Supply  restrictions 

Prescription  only 

Packs  50ml  (supplied  as  2  x  25ml 

£9  trade) 

Product  Licence  0174/0047 
Issued  July  1988 


Chewable 
calcium 
from  Shire 

Shire  Pharmaceuticals  have 
introduced  Calcichew,  an  orange 
flavoured  chewable  tablet 
containing  500mg  calcium  as  its 
carbonate.  Since  Calcichew  does 
not  contain  potassium  or  sodium  it 
is  unlikely  to  cause  concern  about 
changes  in  electrolytes,  say  Shire. 
Manufacturer  Shire 
Pharmaceuticals  Ltd  13-17  Bridge 
Street,  Andover,  Hants,  SP10 
1BE 

Description  Round,  white, 
biconvex,  uncoated,  chewable 
tablet  containing,  1260mg  calcium 
carbonate  equivalent  to  SOOmg 
calcium 

Uses  A  supplemental  source  of 
calcium  for  use  in  dietary 
deficiencies  or  when  normal 
requirements  are  high 
Dosage  One  tablet  to  be  chewed 
three    times    a    day.  Not 


Clearblue  One  Stei 
in  three  minutes 


Unipath  have  launched  what  they 
claim  to  be  the  simplest,  fastest 
and  most  reliable  pregnancy  test 
currently  available. 

Each  pack  (£8.35)  in  its 
tamper  proof  outer  wrapper 
contains  two  pen  sized  test  sticks. 
Each  test  gives  a  result  within 
three  minutes  and  is  99  per  cent 
accurate,  even  from  the  first  day 
of  a  missed  period,  say  Unipath. 

Uncapping  the  test  stick 
reveals  an  absorbent  sampler 
which  should  be  held  in  the  stream 


recommended  in  children 
Contraindications  Severe 
hypercalcaemia  and  hypercalciuna 
(e.g.  hyperparathyroidism, 
vitamin  D  overdose) 
Side  effects  Constipation  and 
wind,  rebound  acid  production. 
Alkaloses  and  hypercalcaemia  in 
high  doses 

Precautions  May  impair  the 
absorption  of  other  drugs 
Supply  restrictions  P 
Packs  Containers  of  100  tablets 
(£9.78  trade) 

Product  Licence  8557/0003 
Issued  May  1988 


New 
strength 

A  third  strength  of  Becotide 
Rotacaps  is  now  available  from 
Allen  &  Hanburys.  Becotide 
400mg  capsules  for  inhalation  with 
a  Rotahaler  are  dark 
brown/colourless  and  marked 
Becotide  400.  They  will  be  packed 
in  securitainers  of  100  Rotacaps 
(£27.27  trade). 

The  recommended  dose  for 
Becotide  is  now  400mg  twice  daily 
or  200mg  three  or  four  times 
daily.  Allen  &  Hanburys  Ltd.  Tel: 
01  422  4225. 


BRIEFS 


Comfeel  Protective  Sheets  will  now 
be  branded  Coloplast.  Coloplast 
Ltd.  Tel:  0733  239695. 


of  early  morning  urine  for  at  least 
five  seconds.  The  test  works  on  a 
chromatographic  principle.  The 
urine  carries  a  band  of  blue  dye  up 
the  absorbent  stick.  In  the  large 
window  is  a  strip  of  antibody  to 
human  chorqnic  gonadotrophin  — 
the  hormone  in  the  urine  indicating 
that  contraception  has  occurred. 
It  becomes  attached  to  any  hCG 
giving  a  blue  line,  and  showing  the 
subject  is  pregnant. 

A  further  strip  in  the  smaller 
window  detects  the  passage  of  the 
urine,  also  leaving  a  blue  line  to 
indicate  the  test  is  complete .  If  no 
blue  line  appears  in  the  large 
window  the  test  is  negative. 

A  £500,000  consumer 
advertising  campaign  breaks  in 
August  and  will  run  for  six 
months.  Apart  from  showing  how 
the  product  works  the  adverts 
also  draw  attention  to  a  consumer 
advice  line.  A  mailing  to  some 
10,000  pharmacies  contains  a  free 
sample  pack,  a  POS  unit, 
advertises  the  availability  of  staff 
training  and  an  offer  of  a  £3  Marks 
&  Spencer  voucher. 

To  encourage  purchase  of 
Clearblue  One  Step,  the  original 
Clearblue  and  the  ovulation 
detector  Clearplan  outers  will 
carry  stickers  which  can  be  stuck 
on  a  wall  chart  and  redeemed  for 
M&S  vouchers  to  a  value  of  up  to 
£50. 

The  original  Clearplan  is  likely 
to  be  discontinued  in  favour  of  the 
new  test  in  about  18  months. 
Unipath  Ltd.  Tel:  0234  4  7161. 


£2m  for 
Natrel 

Natrel  Plus  returns  to  the 
television  screens  in  July  and 
August  with  a  further  £2m,  say 
Gillette.  Recently  voted  winner  of 
the  "Best  Pan-European 
Campaign"  by  Media  Week,  the 
commercial  has  an  "Adam  and 
Eve"  setting.  Gillette  UK  Ltd. 
Tel:  01  560  1234. 
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Gallery's 
No4-a 
new  edition 

Gallery  Cosmetics  have  unveiled 
a  competitively  priced  No  4 
Second  Edition  fragrance  aimed  at 
the  young  women's  market. 

No  I  is  described  as  a  "young 
and  daring  fragrance  based  on  an 
essence  ofoilbanum,  benzoin,  and 
sandalwood  with  a  heart  of 
musk".  It  has  floral  top  notes  of 
mimosa,  tuberose,  cassie  flower, 
mandarin  and  plum  and  is 
packaging  in  a  25ml  eau  de  parfum 
boxed  carton. 

It  is  available  in  a  prepack 
merchandiser  holding  two  dozen 
on  display,  two  dozen  back  up 
stock,  and  free  testers  for  £37.44 
(trade). 

Gallery  is  also  offering  its 
Second  Edition  Numbers  8  and  9 
in  a  50ml  bottle  for  a  limited  period 
only. 

The  50ml  bottle  has  an  RSP  of 
£1.99  and  is  planned  as  an 
attractive  summer  offer. 

The  pre-pack  merchandiser 
costs  £49.92  (trade)  and  comes 
complete  with  24  pieces  of  each 
fragrance  on  display,  plus  one 
dozen  each  back  up  stock)  and 
free  testers.  Gallen  Cosmetics. 
Tel:  0565  50491. 


Listerine 
keeps  time 

Listerine  mouthwash,  which 
claims  to  have  36.3  per  cent  of  the 
total  mouthwash  market  is 
currently  being  promoted  with  a 
"Clifford  the  Dragon"  watch  offer 
on  the  200.400  and  600ml  sizes. 

The  watch  costs  £6.99 
including  postage  and  packaging 
and  one  proof  of  purchase  is 
required.  Warner-Lambert 
Healthcare.  Tel:  04955  2468. 


Uterine 


Cuticura's  skin  care 


Three  new  skincare  products,  a 
shampoo  and  cleansing  liquid  are 
being  added  to  the  Cuticura  range, 
heralding  a  new  look  and  more 
products  to  come. 

Backed  by  a  £250,000  full  page 
colour  advertising  campaign,  in 
Autumn  and  the  Spring  in 
magazines  like  Cosmopolitan, 
Company.  Woman's  Own.  Bella 
and  Best,  the  Cuticura  skin  care 
system  offers  a  fragrance  free 
mildly  medii  ated  cleansei .  toner 
and  moisturiser  designed  for 
sensitive  skin  £2.49  (150ml). 

The  new  hypo-allergenic 
cleansing  liquid  (£3.99,  236ml 
pump)  and  medicated  shampoo 
(£2.39,  236ml)  both  come  in  oval 
shaped  plastic  packaging,  and  are 
claimed  to  have  high  "rinse- 
ability".  The  cleanser  fits  into  a 
"small  but  growing  niche  for  liquid 
cleansers",  says  the  company. 
The  packs  stress  the  herbal 


medicated  formula  -  all  marking 
a  move  by  I  >EP  to  bridge  the  gap 
between  toiletry  medicated  and 
ethical  medicated  shampoos. 

Meanwhile,  to  tie  in  with  this, 
a  "new  improved"  foam  bath, 
now  perfumed  with  pine  (£2.99, 
250ml)  and  the  Cuticura  hand 
cream  (£2.39,  120g)  have  been 
relaunched  in  pink  and  blue 
packaging  to  match  the  soaps  and 
talis. 

The  whole  Cuticura  range  will 
be  backed  by  a  further  £750,000 
worth  of  women's  Press 
advertising,  the  company  says. 

"We  are  repositioning  the 
range  cosmetically  to  encourage 
everyday  usage,"  says  their 
president  Robert  Berglass,  who 
anticipates  DEP  reporting  a  £90m 
turnover  at  the  end  of  this  financial 
year  and  predicts  an  increased 
range  of  25  products.  Dep  (UK) 
Ltd.  Tel:  0753821)743. 
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Rash  deal  from  Savlon 


Care  laboratories  are  introducing 
a  nappy  rash  cream  in  July 
containing  cetrimide  10  per  cent, 
and  0.3  per  cent  dimethicone. 
Promotion  will  be  by  mailing 
almost  100,000  samples  to  health 
visitors  and  a  special  purchase 
deal  for  pharmacists. 

The  dual  action  cream  will  be 
presented  in  50g  (£0.89)  and  lOOg 
(£1.49)  tubes  and  250g  tubs 


(£2.95)  in  new  pink  packaging. 

An  offer  of  6  x  lOOg  tubes  free 
will  be  included  in  a  parcel 
containing  2x6  50g,  2x6  lOOg 
and  1x6  250g  tubs  giving  52  per 
cent  profit  on  return.  Shelf 
organisers,  display  cards  and 
consumer  leaflet  holders  will  be 
available,  with  a  display  merchan- 
diser for  6x50g  tubes.  Care 
Labs  Ltd.   Tel:  0625  535577. 


Streaking 
ahead 

Wella  plan  to  capture  an  increased 
share  of  the  "Summer 
highlighting  market"  with  a  new 
variant  of  its  home-use  streaking 
kit. 

The  new  California  blonde 
shade  is  said  to  enhance  light 
brown  to  medium  blonde  hair  with 
natural  looking  highlights  leaving  it 
in  "superb"  condition. 

The  kit  contains  a  50ml  tube  of 
hair  lightening  creme,  which 
combines  with  the  50ml  bottle  of 
creme  developer  to  develop  and 
tone  at  the  same  time. 

Wella  plan  to  call  its  orginal  kit 
Scandinavian  Blonde  to  clearly 
distinguish  between  the  two 
variants.  It  retains  its  pink,  white 
and  grey  packaging,  while  the  new 
pack  is  in  a  warm  orange,  white 
and  grey  colour  scheme. 

Each  kit  costs  around  £3.59 
and  the  trade  price  for  packs  of 
three  will  be  £8.25. 

To  support  the  launch  and  to 
encourage  new  users  the 
Californian  Blonde  shade  features 
a  60p  off  next  purchase  coupon, 
and  further  support  will  be  gained 
by  two  advertising  campaigns  in 
leading  consumer  magazines. 

The  first  advertisement,  with 
its  slogan  "inside  every  mouse 
there's  a  blonde"  will  be  featured 
in  Just  Seventeen,  19,  More'.,  and 
Smash  Hits  throughout  July  and 
August. 

The  second  advertisement  is 
targetted  at  the  older  20-30  year 
market  and  has  the  slogan  "Hair 
looking  dull?  Get  a  hat!  This  will 
appear  in  magazines  such  as  Best, 
Cosmopolitan  and  Company  in 
August  and  September.  Wella. 
Tel:  025620202. 


Pentax  sees 


red 


Pentax  have  launched  a  red 
PC35R  compact  camera  for  the 
"funloving  and  fashion 
conscious". 

The  camera  retails  at  £42.95  in 
a  kit  which  comprises  case,  strap, 
film  and  battery  and  has  a  macro 
facility  which  is  activated  in 
conjunction  with  the  built  in  flash. 
This  allows  close  ups  from  only 
45cm  and,  in  poor  light,  the  low 
level  indicator  glows  to  warn  the 
user  to  switch  on  the  flash  unit. 

Pentax  say  that  a  built  in  lens 
protector  keeps  the  lens  safe,  and 
will  not  allow  a  picture  to  be  taken 
until  the  protector  has  been 
clicked  open. 

The  PC35R  weighs  5oz 
(without  battery)  and  is  powered 
by  a  1.5v  AA  alkaline  battery. 
Pentax:  Tel:  01  864  4422. 
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For  blood  glucose  testing 

Ames 

have  the  right  prescription 


Reagent  strips 


The  fast  accurate 
blood  glucose  test  for 
visual  or  meter  reading 

The  fastest  growing 
blood  glucose  strip 
in  the  U.K. 


the  name  to  trust 

JMk   Ames  Division,  Miles  Limited 

P.O.  Box  37,  Stoke  Court,  Stoke  Poges 
MILES  Slough  SL2  4LY 


J 


*Trade  mark  of  Miles  Inc.  USA 


£3,000,000 will 

customers 


/  1  v  jggf 


m  W  Original  ■ 

mentadent  P 


ANTI  BACTERIAL  FLUORIDE  TOOTHPASTE  TO  FIGHT  PLAQUE. 
TARTAR  AND  DECAY.  FOR  HEALTHY  TEETH  AND  GUMS. 


We've  revamped  Mentadent  P.  Bringing  out  a  fresh  new  variant: 
MINT.  Launching  a  revolutionary  3  bend  professional 


toothbrush.  All  in  clean, 
sharp  new  packs.  The  new  Mentadent  P 


Stock  up  for  healthy  sales.  And  a  lot  to 


-<s; 


35 


■  1  Mint  - 

mentadent  P 


TARTAR  AND  DECAY.  FOR  HEALTHY  TEETH  AND  GUMS. 


/  Is 
/  I 

! — ^ 

\  /it 

H 

w 

dental  range.  Clinically  proven  to  work,  by  extensive  research, 
What's  more,  were  giving  Mentadent  P  a  £3,\ 


advertising  boost  on  TV 
and  in  magazines  this  autumn. 


smile  about.       GIBBS  mentadent  P 


CO 

UNTERPOINTS 

SALES 
FIGURES 


Pickups 


Keep 
yoigofig 
wfCTtredieii 
^  slows  you  down  $ 


Pick-ups  give 
your  customers  fast 
relief  from  tempor- 
ary fatigue  and 
drowsiness. 

For  you.  they 
give  extra  sales. 

Pick-Upsare  new. 
A  unique  formula- 
tion of  caffeine  and 
dextrose,  attract- 
ively packaged  for 
maximum  on-shelf 
impact  and  competi- 
tively priced. 

They're  adver- 
tised in  the  national 
press  so  your 
customers  will  be 
looking  for  them. 

So  if  you  stock 
Pick  Ups.  they  II 
know  where  to  find 
them,  won't  they? 
Available  from  your 
usual  wholesaler 


CO 
Ql 


Ql 
X 


I 

I 
■ 
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■ 
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■ 
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PRODUCT  INFORMATION 
Presentation:  Each  PICK-UPS 
tablet  PL0459/0001  contains  Caf- 
feine BP  50  mg  and  Dextrose 
Monohydrate  BP  130  mg.  Each 
carton  contains  60  tablets  strip- 
packed. 

Legal  Category: GSL 

Price:  RSP  £1.59  unci  VAT)  per 
unit  60  tablets. 

Trade  Price:  £11.06  (excl  VATi 
per  outer  of  12  units. 


E  G  Maiketing. 
A  division  of  English  Grains  Holdings*  Ltd, 
Park  Road  Burton  on  Trent,  Staffs. 


Touch  of  luxury 


Neutrogv 


Neutrogena  Moisture  is  a 
moisturiser  being  sold  in  from 
September  1  to  complement  the 
Neutrogena  skin  cleansing  regime 
(125ml,  £6.50). 

The  non-greasy  formula  is  free 
from  colourings,  fragrances  and 
heavy  mineral  oil  and  contains  a 
non-PABA  sunscreen  (SPF  5)  to 
filter  i  tut  UVB  rays.  The  company 
says  a  major  benefit  is  that  the 
product  has  passed  a  rigorous  test 


for  non-comedogenicity  and 
allows  even  the  most  sensitive 
skins  to  '  'breathe"  without  pore- 
clogging  or  irritation. 

Neutrogena  Moisture  will  be 
available  through  pharmacies  and 
department  stores  in  display 
outers  of  12  with  tester.  The 
product  will  also  be  promoted  to 
the  medical  profession. 
Neutrogena  (UK)  Ltd.  Tel:  01-821 
1984. 


Optrex  is  50 

Optrex  will  celebrate  their  Golden 
Jubilee  with  a  new  £1.8m 
advertising  campaing  for  Optrex 
lotion  and  drops  which  begins  on 
July  1,  say  Crookes  Healthcare. 

Special  window  kits,  which  will 
be  available  through  the  sales 
force  until  September,  include 
showcards,  shelf  edgers,  dummy 
packs  and  a  consumer  leaflet 
promoting  the  donation  of  £20,000 
to  the  Clear  Vision  Books  project. 

Specially  designed  counter 
units  will  also  be  available  from  the 
sales  force.  Crookes  Healthcare. 
Tel:  0602  507431. 


ON  TV  NEXT  WEEK 


(i  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
(,  ( , r.iti.itl.i 
A  Anglia 

TSW  South  Wesl 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

(central) 

Y  Yorkshire 

MTV  Wales*  West 

TVS  South 
TT  Tyne  I  ees 


Bic  Microglide: 


Bisodol: 


All  areas 


U,G,C 


Contour  Plus: 


All  areas 


Dettol: 

GTV,U,STV,B,G,Y,C,A,HTV,TSW,TVS,LWT,TTV,TT,TV-am 


Diocalm 


TV-am 


Epilady: 


G,C 


Germolene 

GTV,U,STV,B,G,Y,C,A,HTV,CTV,TSW,TVS,LWT,TTV,TT,C4 


Gillette  Gel: 


C,LWT,TTV,C4 


Insignia: 


All  areas 


Natrel: 


All  areas 


Oxy: 

GTV,U.STV,B,G,Y,C,A,HTV,CTV,TSW,TVS,LWT,TTV,TT,C4 
Pearl  Drops  TV-am 


Beach  toothbrushes: 


C,A,TVS,LWT,TV-am 


Ribena: 


All  areas 


Bight  Guard: 


B.TVS 


Sensodyne  toothpaste: 

GTV,U,STV,BTV,G,Y,C,A,HTV,CTV,TWS,TVS,TT.C4 


Solpadeine: 


All  areas 


Stickers  false  nails: 


All  areas 


TCP  Liquid: 


GTV,U,STV,B,G,Y,C,A,HTV.TSW,TVS,TTV,TT,TV-am 


Vapona: 


TV-am 


Vosene: 


TV-am 


Fiesta's 
interior 
redesign 

Scott  has  launched  Quilted  Fiesta 
in  a  new  pack  after  research 
revealed  that  consumers  were 
critical  of  kitchen  towel  design. 

Repeated  comments  such  as 
"they're  all  designed  by  men" 
and  "the  designs  never  change 
led  Scott  to  commission  Haydon 
Williams  International  to  redesign 
the  pack  with  a  jug  of  bright  yellow 
tulips.  A  quilted  design  has  also 
been  incorporated  and  a  "from 
the  makers  of  Andrex"  strap  has 
been  added  to  the  pack. 

The  towels  themselves  have 
been  redesigned  in  three  ranges 

Country  Kitchens,  Four 
Seasons,  and  Spots  and  Stripes. 
These  come  in  five  colourways 
with  a  pure  microwave  variant. 

Scott  hope  to  further  increase 
microwave  sales  with  a  special 
microwave  strap  on  the  white 
towel  pack.  The  company  is  also 
adding  microwave  recipe  cards  to 
the  product.  "Around  10 percent 
of  the  total  quilted  Fiesta  sales  are 
currently  in  this  variant"  said 
Nicki  Marchant,  Scotts  product 
manager,  "and  with  the  increase 
in  microwave  usage  from  27  per 
cent  last  year  to  35  per  cent  this 
year  it  made  sense  to  push  the 
microwave  benefits  of  Fiesta. 

The  new-look  Fiesta  will  be 
backed  by  a  £2. 2m  television 
campaign  in  its  first  six  months  on 
sale.  The  campaign,  which  is  on 
air  from  July  11 ,  will  achieve  a  total 
coverage  of  85-90  per  cent,  rising 
to  90  to  95  per  cent  in  Scotland. 
Scott  Ltd.  Tel:  0342  27191. 

A  Plus  for 
Bradosol 

Ciba  are  introducing  Bradosol  Plus 
lozenges,  containing  the  local 
anaesthetic  lignocaine 
hydrochloride  5mg  in  addition  to 
domiphen  bromide  0.5mg. 
Classified  as  a  Pharmacy 
medicine,  Bradosol  Plus  will  be 
available  in  packs  of  24  (£1.25). 

POS  material  will  be  available 
along  with  special  introductory 
offers.  Ciba  Consumer 
Pharmaceuticals  Ltd.  Tel:  0403 
50101. 

Buzz  Bands  ( C&D  June  1 1  pi  143) . 
The  manufacturers  have  asked  us 
to  point  out  that  the  mosquito 
repellant  used  is  not  new,  but  the 
method  of  impregnating  the 
bands,  developed  by  the  London 
School  of  Hygiene  and  Tropical 
Medicines,  is. 
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-NEW- 
SORBSAN™ 
ON  UK  DRUG 

TARIFF 

SORBSAN  1400  IS  G.R 

PRESCRIBABLE 
FROM  1ST  JULY,  1988 

SORBSAN  flat  dressing  helps 
nature  heal  faster  in  the  treatment 
of  wet  wounds  such  as  leg  ulcers, 
diabetic  ulcers,  pressure  sores  and 
post  operative  wounds. 

Compared  with  traditional  dry 
dressing  it  is  also  more  cost  effec- 
tive, brings  less  discomfort  to 
the  patient,  means  less  work  for 
nursing  staff,  and  yet  is  as  easy 
to  apply. 

SORBSAN  is  the  result  of 
original  British  research.  Seaweed 
is  transformed  into  this  modern 
wound  management  product,  by  a 
technologically  innovative  process. 
The  result  is  one  of  the  most 
absorbent  dressings  available.  Wet 
wounds  convert  SORBSAN  into  a 
soft  uniform  protective  gel. 
When  changing  dressings,  a  saline 
wash  is  all  that  is  needed  to 
painlessly  remove  this  gel,  allowing 
the  healing  process  to  continue 
uninterrupted. 

For  everyone's  sake  make  the 
painless  change  to  SORBSAN  1400 
now  available  on  UK  Drug  Tariff. 


*X  SORBSAN  1400 
1  x  CP 


SORBS/VN  FL 

Description.  Calcium  Alginate  Dressing  -  Sterile;  cream  coloured, 
non-woven,  hydrophihc.  primary  dressing  made  from  Calcium  Alginate 
BPC  Available  as  Sorbsan  1400  (5cm  x  5cm).  Sorbsan  1410  (10cm  x  10cm} 
and  Sorbsan  1415  (10cm  x  20cm], 

Indications.  Sorbsan  is  only  appropriate  for  the  treatment  of  exudating 
wounds  e.g.  leg  ulcers,  ischaemic  and  diabetic  ulcers,  pressure  sores, 
post  operative  wounds,  fungating  carcinomas  and  other  'wet  wounds! 
Instructions  For  Use  See  User  Guide  Booklet  in  the  Community/ 
Ward  Pack. 


T  DRESSINGS 

Pack  Quantities.  SORBSAN  1400  Community  Package  (CP.)  -  10; 
SORBSAN  1410  Ward  Pack  -  10;  SORBSAN  1415  Ward  Pack  -  10. 

Basic  NHS  Cost  of  Sorbsan  1400.  When  a  dressing  is  changed  at 
the  normal  intervals  of  between  twicr  weekly  .mil  i  mm. i  ■  daily,  the  , mm  age 
cost  to  the  NHS  of  SORBSAN  1400  is  22p  -  77p  per  day. 

Additional  information.  Sorbsan  is  also  available  for  the  treatment  of 
Wet  Cavity  Wounds  as  ribbon  and  surgical  packing. 


STERISEAL  SORBSAN  HELPING  NATURE  HEAL  FASTER 

Further  information  available  on  request:  Steriseal.  FREEPOST.  Reciditch.  Worcestershire  B98  0BR.  Telephone:  0527  64222  Telex:  337171.  Facsimile:  0527  592111. 

A  COATS  VIYELLA  MEDICAL  COMPANY 


COUNTERPOINTS 


LRC  make  a  bathtime  splash 


H^ySoftees 


LRC  Products  are  the  latest 
company  to  dip  a  toe  into  the  baby 
bathtime  market  with  the  launch 
of  a  disposable  sponge  —  cum- 
cleanser  and  shampoo  —  Wright's 
Baby  Softees. 

The  sponge,  which  is  free 
from  soap  and  perfume,  comes 


individually  wrapped  for  hygiene. 
When  immersed  in  water  it 
increases  in  size  and  releases  its 
cleanser  when  lightly  squeezed. 
Each  sponge  is  designed  to  be 
used  once  before  discarding. 

Sponges  are  packaged  in 
boxes  of  five  and  are  expected  to 


Tramil  gets 
ahead 

Tramil  (paracetamol  500mg, 
caffeine  32  mg)  will  be  promoted  in 
a  series  of  six  advertisements  in 
the  daily  Press,  TV  and  selected 
magazines  from  A;igust  to 
September. 

The  campaign  aimed  at  young 
adults,  is  in  two  series,  one 
depicting  a  woman's  head  the 
other  a  man's  head,  indicating  that 
Tramil  provides  pain  relief  for 
those  who  suffer  modern-day 
stress.  Whitehall  Laboratories. 
Tel:  01-6368080. 

Travellers 


well 


A  portable  water  purifier  for 
travellers  visiting  areas  where 
there  is  a  risk  of  contaminated 
water  is  being  made  available 
direct  by  mail  order  from  the 
Medical  Advisory  Service  for 
Travellers  Abroad. 

Costing  £29.99  the  device  has 
been  developed  by  Pre-mac 
(Kent)  Ltd  of  Tunbndge  Wells 
(tel:  0892  515770).  It' uses  an 
iodine  resin  column  purifier  which 
eliminates  viruses  as  well  as 
bacteria  and  parasitic  eggs,  it  is 


claimed  by  the  company. 

The  unit  weighs  620g  and  is 
18.5cm  high  and  9.5cm  in 
diameter.  Each  glass  of  water 
takes  four  minutes  to  treat  and  the 
unit  has  a  treatment  capacity  of 
500  litres.  The  unit  is  available  on 
mail  order  from  MAST  A.  London 
School  of  Hygiene  and  Tropical 
Medicine.  Keppel  Street.  London 
WC1E  7HT. 


Piz  Buin  just 
Capital 

The  Piz  Buin  suntan  brand  is 
backing  its  Press  advertising  with 
40  second  slots  on  Capital  Radio 
from  July  8  to  August  27,  to  reach 
1.5m  adults.  Three  commercials 
with  a  humourous  theme  will 
ensure  that  the  customer  links  the 
pronunciation  of  "pits-bween" 
with  its  benefits,  when  the  point  of 
sale  material  is  seen,  say  Ciba 
Consumer  Pharmaceuticals.  Tel: 
040350101. 

Get  wild! 

The  Health  and  Heather  range  is 
to  be  extended  by  the  addition  of 
wild  cherry  and  wild  strawberry 
teas  (£'0.89  for  20  bags).  These 
new  teas  can  be  enjoyed  hot,  or  as 
a  cold  drink.  London  Herb  &  Spice 
Co.  Tel:  01-6808337. 


retail  at  £1 .09.  The  company  says 
the  pale  blue  and  pink  packaging, 
plus  large  display  units  and  special 
pre-packs  will  draw  attention  at 
point-of-sale.  The  launch  will  be 
supported  by  an  advertising  and 
sampling  campaign  which  LRC  say 
is  worth  over  £2m  over  the  next 
18  months. 

Mother  and  baby  Press 
advertising  will  start  in 
September,  with  a  national 
television  campaign  planned  for 
later  in  the  year. 

LRC  Products  general 
manager  Euan  Venters  says  the 
launch  illustrates  the  company's 
determination  to  move  further 
into  the  babycare  market.  "The 
knowledge  we  have  gained  from 
our  existing  brands 
Woodward's  gripe  water  and 
Wright's  coal  tar  soap  —  means 
we  are  well  placed  to  develop  a 
greater  presence  in  the  baby 
toileteries  sector." 

And  marketing  manager  Liz 
Stewart  says  that  with  disposable 
nappies  and  wipes  now  the  fastest 
growing  sector  of  the  babycare 
market,  she  believes  Wright's 
baby  Softees  meet  an  obvious 
demand.  LRC  Products  Ltd.  Tel: 
01-5272377. 


Spicey 
discounts 

A  Summer  promotion  from  Old 
Spice  offering  special  money-off 
packs  and  a  free  deodorant  stick 
with  a  triple  pack,  is  now  available 
nationally. 

The  money-off  offers  are  30p 
off  Old  Spice  deodorant  stick 
(original  and  fresh)  and  anti- 
perspirant  (original),  and  50p  off 
100ml  after  shave  (plastic  travel 
bottle)  and  200ml  Smooth  Shave. 

A  triple  pack,  in  an  acetate 
window  pack,  selling  at  £4.95 
contains  a  lOOg  talc,  75ml  after 
shave  and  a  free  75g  stick 
deodorant.  Shulton  (GB) Ltd.  'Tel: 
0734  793000. 

Maximum 


relief 


Maximum  Strength  Anadin  is  to 
be  advertised  in  a  second  burst 
this  year  in  selected  magazines 
from  August  to  November.  The 
campaign  will  be  targetted 
towards  women  who  suffer  from 
severe  pain.  Whitehall 
Laboratories.  Tel:  01-6368080. 


ROE 


SHD 


for  a  healthier  outlook 


Increase  sales  with  our  stylish  fitments  The  range  includes  Pharmacy  Units. 
Showcases.  Shelving  and  Stock  Cupboards  Everything  is  tailormade  to  your 
specifications  and  colour,  to  suit  your  budget  and  turnover! 


Name  _ 
Address . 


Tel  No 


CD/2/7/88 


ROE  SHOPFITTIIMGS  LIMITED 


REGENT  HOUSE,  DOCK  ROAD,  BIRKENHEAD 
MERSEYSIDE  L41  1DG.  Tel:  051-647  8794 
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Pearly  kings 


Carter  Wallace  have  introduced  a 
new  combined  toothpolish  and 
stain  remover  for  smokers,  and 
repackaged  items  in  their  Pearl 
Drops  for  a  new  Summer  look. 

Pearl  Drops  1  +  1  is  a  minty 
fresh  gel  which  is  specially 
formulated  to  help  remove  plaque 
and  the  full  film  of  tobacco  and 
other  stains,  the  company  says. 
Carter  Wallace  feel  that 
consumers  will  prefer  the  product 
because  it  avoids  "the  harsh 
abrasive  action  and  strong 
unpleasant  taste  of  gritty  powders 
and  pastes." 

The  Pearl  Drops  1  +  1  launch  is 
being  supported  with  a  national 


advertising  campaign  on  TV-am 
until  the  end  of  July  with  a 
£200,000  campaign. 

The  pack  graphics  and  colours 
on  Pearl  Drops  toothpaste  have 
been  altered.  Spearmint  is 
available  in  aqua  green  while 
Freshmint,  which  replaces 
Regular,  has  a  marine  blue  pack. 

Carter  Wallace  report  a  50  pet 
cent  increase  in  sales  after  a 
nationwide  in-store  test,  and  are 
now  ready  to  launch  the 
redesigned  packs  nationally. 

The  Pearl  Drops  Toothpaste 
is  also  being  supported  on  TV-am 
until  the  end  of  July.  Carter- 
Wallace.  Tel:  0303  850661. 


Platet  from 
Nicholas 

Nicholas  will  shortly  be 
introducing  Platet  Cleartab,  a 
form  of  low-dose  aspirin  licensed 
for  the  prevention  of  blood  vessel 
occlusion  after  coronary  bypass 
surgery. 

Platet  Cleartab  is  a  soluble, 
buffered,  effervescent 
formulation  containing  lOOmg  of 
aspirin,  and  can  be  given  to 
patients  24  hours  after  surgery, 
say  Nicholas.  The  recommended 
dose  is  one  tablet  daily  (P). 

Platet  will  be  available  from 
July  1 1  as  a  calendar  pack  of  30  foil 
packed  wrapped  tablets  (£1.55). 
Nicholas  Laboratories  Ltd.  Tel: 
075323971. 


Phone  Pifco 

Pifco  Ltd:  the  company's  phone 
number  was  given  incorrectly  in 
Counterpoints  last  week.  The 
correct  number  is  061-681  8321. 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  5 

The  solution  to  No.  5  will  appear  alongside  No.  6  in  September.  1988 


Clues  Across 

6  Parent  in  cut-price  axis  for  treatment  (I2| 

7  Insure  tat  as  one  measure  1 7| 

8  Curtail  haven  or  rumex  |4| 

10  Fumed  |4.3| 

12  Provided  flutes  by  turning  dog  over  1 7] 

13  Keen  process  as  incentive  |4) 

14  Mrs  Glum  begins  in  charge  of  Mr  Read  |7) 
16  The  Princess  is  pleasant,  but  it's  not  nice  \\2\ 

Clues  Down 

1  Hatch  poor  pig  somehow  —  very  accurate,  if  a 
memory  |I2| 

2  Time's  up  —  give  outl  [4) 

3  Choose  from  the  list  or  a  generic  product  for  shelf 
space  |7| 

4  Little  Edward,  full  of  confounded  drug,  went  wearily  (7) 

5  Particular  friend?  |I2| 

9  Daily  received  weekly  by  MRPharmS  |7) 

11  In  a  shaky  condition  as  the  raid  collapses  (7| 

15  A  thousand  past  one  in  the  morning  leads  the 
faithful  |4] 

Submitted  by  G  A  F  Rainbow,  Newcastle.  Staffs 


Solution  to  Puzzle  No.  4 

Acrais:  I  Cork  3  Mothball  1  Lazaret  10  Piece  II  Computers  13  Resort  15  Tannic 
17  Photographic  20  Polio  21  Roundel  21  Cure  sick.  23  Oooi  Down:  I  Cold  cure 
2  Razor  4  Outlaw  5  Hypothalamus  6  Aneurm  1  Lees  8  Preparations,  12  Acicular 

14  Scholai  16  Agaric  18  Hydro  19  Epic 

Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  10  correct  solutions 
drawn  on  9th  September  1988. 

Name  No  5 

Address 

CSD 


l/r»  *        Send  your  crossword 
to  Wyeth  Generics  If  it's 
selected  for  publication  here, 
we'll  send  you  £50  Puzzles  should 
be  no  larger  than  12x12  squares 


Get  the  right 
result  with 


WYETH 


GENERICS 


QUALITY  ASSURED 


*trad<  mart 


Wyeth  Generics,  Wyeth  Laboratories  Huntertombe  Lane  South.  Taplow.  Maidenhead.  Berks  SL6  OPH 


Ralgex 
warms  up  for 
sportsmen 

Beecham  Health  Care  enter  the 
market  with  Ralgex  Pre-Sport 
Warm-Up  Rub,  developed 
specially  for  the  growing  sports 
market.  Beecham  say  the  topical 
analgesic  market  is  worth  £9m  a 
year  at  retail  value  and  is 
expanding  at  around  12  per  cent 
each  year.  The  market  divides 
into  two  sectors,  the  traditional 
muscular  pain  sufferers  and  the 
fast  growing  sports-related 
market ,  accounting  for  40  per  cent 
of  sales. 

Ralgex  Pre-Sport,  in  a  200ml 
plastic  bottle  with  a  flip-top  lid 
(£1.79),  is  said  to  have  a  pleasant 
menthol  aroma  and  be  easy  and 
pleasant  to  apply.  It  is  applied  from 


the  palm  onto  the  legs  and  arms  to 
help  warm  and  loosen  the  muscles 
before  sport. 

Beecham  have  also  reformu- 
lated Ralgex  Stick  to  reduce  any 
staining  and  the  spray  packaging 
will  now  be  distinguished  by  a 
white  cap. 

A  £200,000  national  Press 
colour  advertising  campaign 
supporting  the  whole  Ralgex 
range  is  planned  from  August  to 
March  1989.  Beecham  Health 
Care.  Tel:  01-560  5151 . 


On  holiday 

Britannia  Health's  Vitabrit  is  now 
available  in  a  pre-holiday  pack  of 
120  capsules  (a  month's  course) 
to  retail  at  £14.95. 

Distributed  by  Pharmagen 
Ltd.  Tel:  021  356  0478. 
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THE  4th  OF  JULY. 
INDEPENDENTS'  DAY  FOR 
HAIR  CARE. 

You  don't  have  to  be  American  to 
celebrate  a  very  special  event  on  the 
4th  of  July. 

Because  from  that  date  onwards  all 
Inecto  Hair  Care  lines  will  be  carried  by 
Countercall,  the  specialists  in  distribution 
to  the  independent  chemist. 

Inecto  Hair  Care  lines  include  such 
famous  brands  as  Hint-of-a-Tint,  Colour 
Creme  and  Creme  Bleach,  together  with 
an  exciting  new  line  'Super  Black,'  a 
specially  formulated  hair  colourant 
created  to  meet  the  needs  of  the  large 
and  growing  ethnic  market. 


WHAT  THIS  MEANS  TO  YOU 

•  Up-to-date  information  about  Inecto  new 
product  developments  and  line  extensions. 

•  The  latest  news  on  special  price  incentives 
and  bonuses. 

•  Full  details  of  advertising  and  promotional 
activities  to  support  new  and  exciting  brands. 


With  all  this  new  support  for  our 
products,  watch  Inecto  sales  go  like  a 
4th  of  July  rocket  in  the  next  four  months! 


INECT 

7  HAIR  CARE 


The  symbol  of  service 
to  the  chemist 


Lountercal 


FREEPHONE  TELESALES  0800  282892 


Lux  becomes 
a  pensioner 

Lux  soap,  claimed  to  be  the 
world's  leading  brand,  is 
celebrating  its  60th  birthday  with 
a  three  month  campaign  featuring 
a  commemorative  pack  and 
promotional  offer,  with  Press  and 
poster  advertising. 

Some  700,000  commemora- 
tive packs,  offering  a  lead  crystal 
bud  vase,  will  be  distributed  week 
commencing  July  4  and  a  challenge 
will  run  in  Woman  Magazine  to 
find  the  next  "Lux  Woman  of  the 
Year."  The  poster  campaign  will 
run  on  4,000  Adshel  sites 
nationally  and  arond  £500,000  will 
be  spent  on  an  advertising 
campaign  in  the  women's  Press  in 
August  and  September.  Lever 
Brothers.  Tel:  051-641  4169. 


Showerfresh 
additions 

Radox  Showerfresh  Extra  hair 
and  body  shampoo  now  offers 
three  extra  fragrances  making  six 
in  all,  alpine,  woodland,  sunsplash, 
seacrest,  fjord  and  burgundv 
(£0.99  for  215ml).  Nicholas 
Laboratories  Ltd.  Tel:  0753 
23971. 


Sugar  &  Spice  —  what 
little  girls  are  made  of 


Sugar  &  Spice  is  the  name  of  a 
new  fragrance  from  Little  Miss 
Parfums,  a  division  of  Barsam 


r 


P\  c 


Cosmetics  Ltd. 

At  £4.95  (50ml),  Sugar  & 
Spice  eau  de  toilette  is  claimed  to 
be  the  forerunner  of  a  Sugar  & 
Spice  toiletry  range  (with  gift  sets) 
which  the  company  sees  as  filling 
a  gap  in  the  market.  It  is  targeted 
at  6-12  year  olds,  which  the 
company  director  Norman  Clave 
says  is  the  "largest  party-giving 
and  party-going"  segment  of  the 
population. 

The  scent,  designed  to  be  soft 
to  handle,  is  alcohol  free  and 
comes  in  a  toughened  glass  bottle, 
boxed  and  backed  by  a  point  of 
sale  unit. 

It  has  a  tang  of  lemon  on  top  of 
a  floral  theme,  says  the  company, 
which  has  no  plans  for  a  slugs  and 
snails  aftershave  for  small  boys! 
Distributed  by  Ramer  Marketing 
Ltd,  Tel:  027626482. 


Take  an  extra 
swipe 

An  "added  value"  promotion  on 
Kleenex  Velvet  running  July  and 
August  offers  16  extra  sheets  free 
on  every  roll,  and  applies  to  all 
pack  sizes.  The  company 
anticipates  that  extra  64  sheets  on 
four  rolls  and  96  on  the  six  roll 
pack  will  accelerate  consumer 
demand.  Kimberlv-Clark  Ltd.  Tel: 
0622  77700. 

Schisandra 
from  China 

Schisandra  chinensis,  a  thorny 
bush  with  pale  pink  blossoms  and 
small  red  brown  berries,  is  the 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  EOR  F.P.IO  PRESCRIPTIONS. 


Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 


through  UNICHEM,  CREDENHILL  and  other 
wholesalers. 


Medi  U.K.  Ltd..  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51682 


basis  of  the  latest  line  from 
Reevecrest. 

The  plant  was  used  by  the 
ancient  Chinese,  says  the 
company.  It  is  said  to  be  a  major 
source  of  adaptogens,  biologically 
active  substances  that  help  control 
homeostasis.  A  month's  supply  of 
60  tablets  costs  £5.95.  Reevecrest 
Healthcare.  Tel:  04868  25738. 


Dextrosol's 
a  winner 

A  £750,000  press  advertising 
campaign  started  this  week  for 
Dextrosol  glucose  tablets  and 
Dextrosol  orange  juice  drink 
which  will  carry  home  the 
message  that  Dextrosol  tablets 
are  the  official  energy  products  for 
the  British  Olympic  Team. 

Also  starting  this  month  is  a 
poster  campaign  for  Dextrosol 
drink  in  the  300  largest  leisure 
centres  in  Britain.  In  September 
the  tablets  will  be  advertised  in 
3,000  High  Street  locations. 

In  August  and  September 
sports  magazines  will  carry  front 


cover  samples  of  Dextrosol 
tablets,  and  there  will  also  be 
consumer  competitions.  CPC 
(UK)  Ltd.  Tel:  0372  62181. 


Recipe  ideas 

Soya  milk  producers  Provamel 
have  just  produced  a  new  16-page 
recipe  booklet.  It  contains 
nutritional  details  on  the  low 
cholesterol,  low  saturated  fat 
milk,  together  with  recipe  ideas 
ranging  from  sauces  to  main 
courses.  The  company  says  the 
booklet  is  in  response  to 
consumer  demand  for  POS 
information. 

The  booklet  will  be  distributed 
in  the  August  issue  of  Here's 
Health.  Retailers  can  get  further 
details  from  Vandemoortele  (UK) 
Ltd.  Tel:  01-5772727. 


Summer 
specials 

Shulton  are  offering  money  off  the 
Blue  Stratos  range  and  a  trial  price 
on  Insignia  aftershave  lotion 
during  July  and  August. 

For  Blue  Stratos  there  are 
three  special  offers.  There's  30p 
off  the  anti-perspirant  and 
deodorant  aerosols,  which  will 
retail  at  £1.69  for  200mJ.  The 
slimline  stick  deodorant  (75g)  will 
also  be  available  at  the  Summer 
price  of  £1 .69.  The  offers  will  be 
flashed  across  the  packs. 

The  50ml  Insignia  aftershave 
lotion  will  retail  at  the  trial  price  of 
£1.99  while  stocks  last. 
Shulton  (Great  Britain)  Ltd.  Tel: 
0734  793000. 


Clairol 
campaigns 

Bristol-Myers  are  spending  up  to 
£lm  on  promotion  of  the  Clairol 
brands.  Loving  Care  will  be  the 
subject  of  a  television  campaign 
from  July  18  to  August  14  on 
Ulster,  Tyne  Tees,  Border, 
Central,  STV,  Grampian, 
Granada  and  TV-am. 

The  July  issues  of  26 
publications  including  Jackie, 
Woman,  Woman's  Own,  Cosmo- 
politan and  She  contain  full  page 
colour  advertisements  featuring 
Born  Blonde. 

A  third  burst  of  television 
advertising  for  Finale  starts  this 
month.  Slots  are  booked  on  TVS, 
TSW  and  Harlech. 

A  poster  campaign  has  been 
devised  for  Glints  and  appears  in 
city  centres.  Bnstol-Mvers  Co 
Ltd.  Tel:  0895  639911. 
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WITH  OVER  80%+ 


MARKET SHARE THE 


CUT  OUT  SMOKING 
IS  DOMINATED  BY... 


mm 


CURRENT  EFFORTTO 


'Trademark  of 
the  Stoppers  Co  Ltd 


With  over  9  million  smokers  in  Britain  who  want  to  stop, 
our  huge  share  and  unbeatable  support  mean  that,  in  the 
anti-smoking  aids  market,  there  is  no  substitute. 

@  Undisputed  OTC  brand  leader  and  an  exclusive 

pharmacy  line. 
@  Brand  now  moving  off  your  shelves  faster  than  ever 

before* 

@  Highly  attractive  special  bonus  offers  now 
available. 

@  National  £300,000  campaign  continues  in  popular 
press  plus  tactical  support  in  health  &  fitness  related 
media. 


0  Eyecatching  display  outer  proven  to  maximise  sales 
through  impulse  purchase  when  next  to  till. 

®  Free  and  comprehensive  pharmacist/counter  assistant 
training  guides. 

With  top  share  and  top  support,  Stoppers  are  the 
most  popular  anti-smoking  aid  by  far.  So  take  advantage  of 
the  bonus  offers  now  and  make  sure  you  get  your  share. 


RECOMMEND  SMOKERS  STOPPERS. 
YOU'LL  BE  GIVING  GOOD  ADVICE. 

Contact  your  Leo  Representative  or  the  Order  Department  on  08444  7333. 


tNielsen 


ZestriL 

lisinopril  ICI 

Prescribing  Notes 

Use:  Hypertension  when  standard  therapy 
is  ineffective  or  inappropriate.  Congestive 
heart  failure  (adjunctive  therapy  ).  Presen- 
tation: Tablets  containing  2.5mg,  5mg, 
lOmg  or  20mg  lisinopril  ('Zestril'). 
Dosage  and  administration:  Hyper- 
tension  -  initially  2.5mg  daily.  Mainten- 
ance usually  10-20mg  once  daily.  Maximum 
is  40mg  daily.  Diuretic-treated  patients- 
stop  diuretic  2-3  days  before  starting 
'Zestril'.  Resume  diuretic  later  it  desired. 
Congestive  heart  failure  (adjunctive 
therapy )  —  initially  2.f>mg  daily  in  hospital 
underdose  medical  supervision,  increasing 
to  5-20mgonce  daily  according  to  response. 
Impaired  renal  function-may  require  a 
lower  maintenance  dose.  'Zestril'  is 
dialysable. 

Elderly  patients -no  change  from  standard 
recommendations. 

Contraindications:  Pregnancy  -  stop 
therapy  it  suspected.  Hypersensitivity  to 
'Zestril'.  Precautions:  Assessment  of 
renal  function  is  recommended. 
Renal  insufficiency;  renovascular  hyper- 
tension; surgery/anaesthesia. 
*  ombination  with  antihypertensives 
may  increase  hypotensive  effect. 
Sometimes  increased  blood  urea  and 
creatinine  and/or  cases  ot  renal 
insufficiency  if  given  with  diuretics. 
Minimises  thiazide-induced  hypokalemia 
and  hyperuricaemia.  Potassium  supple- 
ments or  potassium-sparing  diuretics  not 
recommended.  Indomcthacm  may  reduce 
hypotensive  effect.  Possible  reduced 
response  in  black  patients.  Use  with 
caution  in  breastfeeding  mothers.  Do  not 
use  in  aortic  stenosis  or  outflow  tract 
obstruction  or  cor  pulmonale.  Side  effects: 
Dizziness,  headache,  diarrhoea,  fatigue, 
cough.  Less  frequently,  nausea,  rash, 
palpitation,  chest  pain  and  asthenia. 
Rarely  angioneurotic  oedema  and  other 
hypersensitivity  reactions;  renal  failure; 
symptomatic  hypotension  (especially  if 
volume-depleted);  severe  hypotension 
(more  likely  if  severe  heart  failure). 
Product  licence  numbers  and  basic  NHS 
costs:  'Zestril'  2.5mg  (29/0208)  28 
tablets,  £7.84.  5mg  (29/0204)  28  tablets, 
£9.83.  lOmg  (29/0205)  28  tablets,  £12.13. 
20mg(29/0206) 28  tablets, £20.96.  'Zestril' 
is  a  trademark. 

Hospital  prices  available 
on  request. 


Further  information  is  available  trorn:- 
IC I  Pharmaceuticals  (UK),  Southbank.  Alderley 
Park,  Macclesfield,  Cheshire  SK10  4TF. 


Once  daily  antihypertensive. 


' Zest ri  1 '  is  a  new,  effective  ACE  inhibitor  from  ICI.  It  is 
given  once  daily,  which  encourages  good  patient 
compliance.  The  starting  dose  in  hypertension  is 
2.5mg  once  daily,  and  the  usual  maintenance  dose  is 
10-20mg  once  daily.  'Zestril'  has  been  shown  to  be  a  well 
tolerated  antihypertensive  therapy,  allowing  patients  to 
enjoy  their  zest  for  life. 

'Zestril'  is  also  an  effective  once  daily  treatment  for 
congestive  heart  failure. 


'Zestril'  is  available  as  2.5,  5,  10  and  20mg  tablets, 
presented  in  tubs  of  60  tablets  and  in  calendar  packs 
containing  2  strips  of  14  tablets. 


Hotline 


0  8  0  0   2  0  0  111 

FOR    CUSTOMER  SERVICES 


0800   200  123 

FOR    MEDICAL  INFORMATION 


lisinopril  ICI 


h  e  r  a  p  y  which  retains  that  zest  for  life. 


Presented  with  this 
prescription  for  a  medicine 

that  is  to  be  made 
extemporanously,  what  fee 
can  a  pharmacist  claim? 
The  Pharmaceutical 
Services  Negotiating 
Committee  has  the  answers. 


Q 


Ai 


UESTIONS  HNSWERS 


1  What  fees  would  be  paid  for  this 
prescription? 

2  Will  the  pharmacist  be  paid  the 
"special  formula"  fee  if  the 
prescription  is  not  endorsed 
'  'extemporaneously  dispensed"  ? 

3  The  pharmacist  has  to  order  two 
of  the  ingredients  of  the  mixture 
specially  and  is  unlikely  to  use 
them  again  in  the  near  future.  Can 
the  pharmacist  claim  a  payment 
for  the  full  quantity  of  both 
ingredients,  these  being 
compound  orange  spirit  and 
benzoic  acid  solution? 


1  The  fees  paid  for  this 
prescription  would  be: 

□  A  graduated  professional  fee 

□  A  special  formula  liquid  fee  of 
40p, and 

□  An  additional  fee  for  each  extra 
quantity  ordered,  which  is  52p  per 
container. 

2  Yes,  the  special  formula  liquid 
fee  will  be  paid  regardless  of  the 
endorsement  "extemporane- 
ously dispensed"  because 
belladonna  mixture  paed,  is  listed 
in  Part  VIII  of  the  Drug  Tariff  as  a 
category  E  product. 

3  The  pharmacist  can  claim 
"broken  bulk"  for  both  the 
compound  orange  spirit  and 
benzoic  acid  solution  because  they 
are  Category  B  generic 
preparations  listed  in  Part  VIII  of 
the  Drug  Tariff.  The  pharmacist 
would  have  to  make  the  broken 
bulk  claim  on  the  prescription  as 
part  of  the  endorsement . 
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ATTENTION  SALES,  MARKETING  &  BRAND  MANAGEMENT 

YOUR  OBSOLETE  &  RESIDUAL 
STOCK  PROBLEMS  SOLVED! 
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WE  SEEK  BULK  STOCKS  &  PARCELS  OF  CONSUMER  GOODS  IN  THE  FOLLOWING  AREAS: 

TOILETRIES  &  HOUSEHOLD  CLEANING  AIDS  •  PERFUMES  &  COSMETICS 
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*  EXPIRED  COUPON/COMPETITION  PACKS 

*  OBSOLETE  PROMOTIONS 

*  EXPORT  PACKS 

*  OWN  LABEL  OVER-RUNS 


*  DISCONTINUED  PRODUCTS  &  DESIGNS 

*  PRICE  MARKED  PACKS 

*  SUBSTANDARD  BATCHES 

*  PRE  PQD  &  CFC  AEROSOLS 
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WE  ALSO  BUY  -  HOUSEWARES,  TOYS,  FANCYGOODS,  DIY,  STATIONERY  &  PAPER  GOODS,  ELECTRICALS,  FOOD  &  CONFECTIONERY 


*  CONTROLLED  DISTRIBUTION  AND  BRAND  PROTECTION  *  FAVOURABLE  PAYMENT  TERMS 
»  60  YRS  EXPERIENCE  IN  CLEARANCE  STOCKS  *  UNLIMITED  FUNDS 

SURPLUS  CAPACITY?  EXCLUSIVE  PRODUCTS  SOUGHT 

CONTACT  STEPHEN  RICHARDSON 


*  CONFIDENTIALLY  ASSURED 

*  QUICK  DECISONS 


©  Ross  House,  Loughborough  Street,  Kennington,  London,  SE11 5RJ. 
>  TEL:  01  582  9400  TELEX:  8811050 


FAX:  01-582  0265 
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VAX  I  lOLiiVID.N  i 


WINDOW 

DISPLAY 
COMPETITION 


Calling  all  pharmacists!  Windsor 
Pharmaceuticals,  manufacturers  of 
Enterosan  anti-diarrhoeal  tablets, 
are  running  a  competition  to  find 
the  pharmacists  who  can 
produce  the  best  Entero- 
san window  displays. 

It's  well  worth  entering 
because  there  are  three 
dream  holiday  prizes  to  be 
won.  The  first  prize  winner 
will  be  given  the  choice  of 
either  an  action-packed 
safari  in  Kenya  for  two 
people  or  the  chance  to  sail 
with  three  friends  or  fam- 
ily around  the  beautiful 
coast  of  Turkey. 

The  second  prize  win- 
ner will  go  to  either  of 
the  above  destinations, 
dependent  on  the  first 
prize  winner's  choice.  And  the  third 
prize  is  a  holiday  for  two  in  Italy, 
either  on  the  beautiful  island  of 
Capri  just  off  the  stunning  Amalfi 
coast,  or  in  the  peaceful  scenery  of 


the  lakes  in  Lugano. 

Window  size  doesn't  really 
matter  since  the  window  display 
will  be  judged  on  the  way  Enterosan 
has  been  used  as  a  focal  point,  as 
well  as  on  its  potential  to  increase 
business  in  the  pharmacy.  Other 
determining  factors  include  origin- 
ality and  imagination.  So  it  really 
doesn't  matter  if  you  don't  have  a 
large  window  -  it's  quality  not 
quantity  that  counts. 

Windsor  Pharmaceuticals  have 
display  material  featuring  well- 
known  TV  travel  presenter,  John 
Carter,  available  for  use,  or  alterna- 
tively you  can  let  your  imagination 
run  wild  and  produce  your  own  dis- 
play. The  only  criterion  is  that 
Enterosan  is  prominently  branded. 

The  competition  runs  from  1st 
July  to  30th  August.  So  don't  delay  - 
for  further  information  on  the 
Enterosan  Window  Display  Compe- 
tition contact  Cheryl  Maiden  at 
Windsor  Pharmaceuticals  on 
Tel:  0344  484448. 


Free  Enterosan  display  boards  fromVv 


All  quiet 
again 

Every  kind  of  business  can  be 
affected  by  noise  in  the  sense  that 
disturbance  and  annoyance  can  be 
caused  to  both  staff  and 
customers.  There  may  be  a 
construction  site  nearby  with 
work  going  on  from  dawn  to  dusk 
or  there  may  be  a  store  or  shop 
next  door  which,  not  satisfied  with 
playing  disco  music  for  its  own 
customers  to  hear,  turns  up  the 
volume  so  that  the  whole  street 
receives  the  full  blast. 

As  an  owner  or  manager  is 
there  anything  you  can  do  about 
the  position? 

A  comprehensive  Act  of 
Parliament  dealing  with  all  kinds  of 
pollution  including  noise  is  on  the 
statute  book.  This  Act  —  the 
Control  of  Pollution  Act  —  enables 
businesses  and  members  of  the 
public  to  take  steps  to  have  noise 
abated  or  eliminated  if  reasonable 
requests  have  been  refused. 

Take  the  noise  of  pop  music 
causing  a  nuisance:  asking  the 
owner  or  occupier  of  the  premises 
concerned  meets  with  no 
response.  Your  next  action  is  to 
contact  the  Environmental  Health 
Officer  of  the  local  authority  who 
is  empowered  under  the  Act,  first 
to  make  a  preliminary 
investigation.  If  he  is  satisfied  that 
the  noise  constitutes  a  nuisance 
then  he  may  serve  a  notice  on  the 
owner  or  occupier  of  the  premises 
ordering  that  the  noise  be  abated 
or  removed.  If  the  order  is 
disobeyed,  a  prosecution  can 
follow  with  fines  of  up  to  £2,000. 

As  an  alternative,  you  can  go 
to  the  Magistrates  Court  (the 
Sheriffs  court  in  Scotland)  and 
make  a  complaint  directly  asking 
the  clerk  of  the  Court  to  issue  a 
summons  to  the  offender.  A 
hearing  will  then  take  place  and  in 
the  light  of  the  evidence,  the 
magistrates  can  make  an  order 
similar  to  that  which  the 
Environmental  Health  Officer  can 
make  ordering  that  the  nuisance 
by  noise  be  abated. 

As  far  as  construction  works 
are  concerned,  the  Act  does 
empower  local  authorities  to 
specify  the  way  in  which  the  work 
must  be  carried  out  to  minimise 
noise.  This  power  enables  a 
council  to  specify  what  machinery 
can  and  cannot  be  used  and  also 
specify  the  hours  of  operation  of 
machinery,  etc,  on  the  site. 

For  all  types  of  persistent 
noise  causing  a  nuisance,  a  third 
alternative  is  to  go  to  a  county 
court  and  ask  for  an  injunction 
which  tells  the  owner  or  occupier 
of  premises  to  abate  the  noise 
from  those  premises  because  it  is 
causing  a  nuisance.  Refusing  to 
obey  such  an  order  can  result  in 
imprisonment  of  an  individual  for 


POWTS 
OF  LAW 


The  need  to  apply  for  a  new  fire 
certificate  in  certain  circumstances  is  often 
overlooked' 


contempt  of  court. 

If,  or  course,  you  can  get  noise 
abated  by  a  reasonable  approach 
this  should  be  done.  It  is  only 
where  such  attempts  have  failed 
that  you  should  take  up  the  matter 
along  the  lines  suggested. 


Changes  in 
VAT  rules 

As  a  result  of  a  package  of  changes 
in  VAT  matters  it  is  important  for 
businesses  to  note  that: 

1.  The  annual  registration  limit  is 
now  £22,100.  Businesses  with  a 
turnover  above  this  amount  must 
register.  (The  single  quarterly 
limit  is  increased  from  £7,250  to 
£7,500). 

2.  For  cancellation  of  registration 
the  limit  is  £21,100  (excluding 
VAT).  Cancellation  can  be  applied 
for  when  the  expected  future 
turnover  is  below  this  limit. 


3.  For  late  registrations  there  are 
penalties  fixed  on  the  following 
scale: 

Up  to  nine  months  late  —  10 
per  cent  of  net  tax  due 

Over  nine  months  but  less 
than  18  months  late  —  20  per  cent 
of  net  tax  due 

More  than  18  months  late  - 
30  per  cent  of  net  tax  due. 

The  old  fixed  rate  of  30  per 
cent  will  be  payable  on  net  tax  due 
up  to  and  including  March  15. 
There  is  a  minimum  penalty  of 
£50. 

4.  A  new  penalty  of  15  per  cent  of 
tax  involved  is  to  be  introduced  for 
those  who,  despite  a  previous 
written  warning,  persistently 
under  declare  or  overclaim  VAT. 

5.  Businesses  who  do  not  have  to 
register  but  wish  to  do  so  will  no 
longer  have  to  show  a  compelling 
and  continuing  business  need  to 
register.  Neither  will  they  have  to 
stay  registered  for  two  years. 
They  will  only  need  to  show  the 
Customs  and  Excise  department 
that  they  are  making  taxable 
supplies  by  way  of  business. 


No  smoke 
without  fire 

One  of  the  points  often 
overlooked  in  moving  into  new 
premises  or  if  you  have  carried  out 
major  restructuring  within  your 
existing  premises,  is  the  need  to 
apply  for  a  new  fire  certificate 
under  certain  conditions  or 
circumstances. 

The  certificate  is  required  on 
the  basis  of  the  number  of  people 
you  employ  —  whether  full-time 
or  part-time.  Where  there  are 
more  than  20  people  employed  at 
any  one  time  in  a  building  or  where 
there  are  more  than  ten  people 
employed  above  ground  level,  a 
fire  certificate  is  required.  Even 
below  this  number  of  employees, 
there  is  a  requirement  for  a 
certificate  if  you  store  or  use 
highly  flammable  material  on  the 
premises. 

If  you  have  made  application 
for  a  certificate,  there  is  no  bar  on 
your  using  the  premises  in  the 
meantime. 

With  staff  under  the  limits 
mentioned  above,  although  you 
may  not  require  a  certificate,  you 
must,  in  every  factory,  workshop, 
office  or  shop,  provide  adequate 
means  of  escape. 

If  there  are  means  of  leaving 
the  premises  other  than  the 
normally  used  doors,  these  must 
be  specially  marked  as  fire  exits 
and  the  means  of  reaching  those 
exits  must  be  left  clear  at  all  times . 

You  may  happen  to  have  a 
room  with  more  than  ten  people 
working  in  it.  If  so,  the  doors  of 
any  exit  must  open  outwards 
except  where  there  are  sliding 
doors  when  you  are  exempt  from 
this  rule. 

Finally,  you  are  expected  to 
make  all  staff  aware  of  what  to  do 
in  the  case  of  fire  and  instruct 
them  as  to  the  means  of  exit  from 
the  building.  A  failure  to  follow  this 
rule  can  result  in  a  heavy  fine. 


CGT  changes 

A  a  result  of  reforms  in  the 
assessment  of  capital  gains  tax, 
the  rules  for  assessing  gains  (and 
losses)  on  the  sale  for  the  current 
tax  year. 

Until  now  the  base  date  for 
making  calculations  has  been  April 
6,  1965  which  has  meant,  with  the 
massive  inflation  since  that  time, 
that  business  people  have  been 
paying  a  large  proportion  of  their 
capital  gains  tax  on  inflation 
increases  rather  than  on  the  actual 
increase  in  the  real  value  of  their 
business  assets. 

From  this  year  the  base  date 
has  been  changed  to  March  31, 
1982  and  the  base  value  can  be 
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increased  by  indexation  to  account 
for  inflation.  This  means  the 
removal  of  all  liability  on  capital 
gains  due  to  inflation. 

However,  the  exempt  amount 
has  been  lowered  from  £6,600  to 
£5,000.  Businesses  which  are  run 
on  a  self  employed  basis  will  be 
taxed  at  the  rates  that  would  apply 
if  the  owner  were  charged  to 
income  tax  (ie  25  per  cent  or  40 
per  cent) .  Businesses  that  are  run 
as  a  limited  company  will  be  taxed 
at  corporation  tax  rates. 

There  are,  of  course, 
especially  generous  provisions 
relating  to  exemptions  that  apply 
to  those  who  are  disposing  of 
business  assets  on  retirement. 


Updating 
insurance 

Any  prudent  business  will  have 
insured  against  most  of  the 
disasters  that  can  strike  —  fire, 
theft,  impact,  floods,  etc. 

The  building,  fixtures  and 
fittings  and  stock  will  almost 
certainly  be  included  in  any 
business  insurance  policy 
together  with  any  consequential 
losses  that  may  arise  which  will 


comprehend  loss  of  profit  and 
other  liabilities. 

Nowadays,  most  insurance 
companies  virtually  insist  that  the 
amounts  of  cover  are  index-linked 
to  cover  inflation  and  rising 
building  and  stock  costs. 

However,  all  the  indexing  in 
the  world  will  not  cover  losses  in 
the  event  of  trouble  striking,  if  the 
base  to  which  the  indexed 
percentages  are  added  are  too 
low. 

That  is  why  it  is  important  to 
take  time  to  evaluate  all  the 
physical  and  financial  assets  of 
your  business  together  with 
possible  liabilities  to  ensure  that 
the  base  value  on  which  your 
cover  is  set  is  correct.  You  may 
find  that  you  are  under-insured 
and  to  put  things  right  you  may 
have  to  pay  an  extra  premium.  If 
you  do  not  take  this  precaution, 
you  could  find  yourself  in  difficulty 
should  you  suffer  a  partial  loss  and 
make  a  claim.  If,  for  example  you 
are  only  insured  for  three- 
quarters  of  the  value  of  your 
fittings  and  say  £400  worth  are 
destroyed  by  fire,  then  the 
insurance  company  will  take  you 
at  your  word  and  need  only  pay 
you  £300;  ie  three-quarters  of 
your  loss. 

Because  so  much  is  at  stake, 
time  spent  checking  insurance 
cover  is  well  worthwhile. 


Tax  on 
company  cars 

Directors  and  "higher  paid 
employees"  (ie  those  receiving 
over  £8,500  a  year)  with  company 
cars,  have  to  pay  tax  on  the  value 
of  the  car  according  to  a  scale  laid 
down  by  the  Inland  Revenue  (see 
table  below). 

The  rates  apply  only  to  cars 
with  an  original  market  value  of  up 
to  £19,250.  For  more  expensive 
cars  the  rates  are:  for  a  car  costing 
£19,250  but  not  more  than 
£29,000,  one  which  is  less  than 
four  years  old  has  a  scale  charge  of 
£2,900  and  where  the  car  is  four 
years  old  or  more  the  charge  is 
£1,940.  For  a  car  over  £29,000, 
less  than  four  years  old,  the  rate  is 
£4 ,600  and  for  one  of  four  years  or 
more,  £3,060. 

These  scales  are  halved  for 
the  motorist  who  does  18,000 
business  miles  or  more  in  a  tax 


year  but  increased  by  50  per  cent 
if  the  car  is  driven  for  2 , 500  miles 
or  less  in  a  tax  year. 

If  an  employee  or  director 
contributes  towards  a  company 
car  used  privately,  the  above  rates 
are  reduced  pound  for  pound  for 
the  employee's  contributions. 

Additional  to  the  car  scale 
charges  are  those  made  where  a 
company  pays  for  fuel  used  and 
these  are  available  from  the  Inland 
Revenue. 

As  far  as  the  self-employed  are 
concerned,  the  position  is 
somewhat  different.  In  broad 
terms  there  are  no  scale  charges 
as  such.  If  a  car  is  used  solely  for 
business  its  cost  can  be  written 
down  over  four  years  and  all  fuel 
used  is  treated  as  business 
expense  for  tax  purposes.  If  the 
car  is  used  partly  for  private 
motoring,  then  arrangments  have 
to  be  made  with  the  Inland 
Revenue  as  to  what  percentage  of 
the  value  of  the  car  can  be  treated 
as  for  business  use  and  what 
percentage  for  private  use. 


Tax  payable  on  company  cars  1988-89 

Car  engine  capacity 

Under  4  years 

4  years  or 

old 

older 

l,400cc  or  less 

£1,050 

£700 

l,401cc-2,000cc 

£1,400 

£940 

More  than2,000cc 

£2,200 

£1,450 

^Zyma 


Look  no  further 

///  Jr  for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 

OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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Gifts  on  display 

Although  it  is  a  bit  early  to  get  the  tinsel  and  crepe  paper  out,  it  is  almost  time  to  start 
clearing  the  shelves  to  make  way  for  all  the  coff  rets  and  special  packs  now  on  offer  to 
tempt  those  early  Christmas  shoppers.  This  year,  there  is  a  wide  selection  of  gifts,  from 
those  old  favourite  fragrances  for  males  and  females  to  pretty  porcelain  dishes  and 
straw  baskets  with  surprises  tucked  inside  And  some  manufacturers  aim  to  use  the 
festive  season  to  introduce  new  concepts  to  new  users,  by  including  products  such  as 
styling  gels  and  body  sprays  alongside  established  lotions  and  potions.  So  here's  to  a 

merry  present  time 


Potter  &  Moore  are  again  offering  a  range  of 
goodies  —  including  a  new  introduction,  the 
Rose  range.  Their  gift  sets  for  under  £6 
include  a  mini  gift  set  containing  eau  de  toilette 
and  moisturising  bath  grains  for  £3.95,  or  for 
£4.95  bath  gel,  hand  cream  and  either  soaps 
and  bath  grains  or  a  scented  sachet.  At  the 
other  end  of  the  range,  shell  hampers  with 
goods  come  at  either  £11.95  or  £14.95,  and 
the  company  is  again  offering  its  botanical  or 
antique  tin,  £9.95  or  £8.95.  Potter  &  Moore. 
Tel:  0733  76266. 


Dana  perfumes  offer  a  range  of  single  items 
and  gift  sets  packaged  in  traditional  black  and 
white  sprinkled  with  pink  roses.  Coffrets 
include  a  handbag  size  cologne  spray  with  a  ten 
colour  make  up  set  and  three  brushes  (£4 .95) 
and  a  basket  of  cologne  spray,  hand  and  body 
lotion,  and  soap  with  a  pink  rose  (£7.15). 
Single  items  include  talc  puffer,  dusting 
powder  with  brush  and  a  number  of  sprays 
(£2.75-£8.95).  And  for  the  retailer 
benefit,  the  Christmas  pack  of  the 
single  items  is  a  sleeve  that  can  be 
removed  to  reveal  the  usual 
Tabu  carton,   say  Dana 
Perfumes    Ltd.  Tel: 
01-646  0344. 


A  wide  range  of  coffrets  are  available  in  Max 
Factor's  Christmas  collection.  Featured  here 
is  the  Epris  set  comprising  Rendezvous  spray 
and  a  diary  (£3.99),  le  Jardin  d' Amour  Secret 
Garden  spray,  bath  gelee  and  lotion  parfumee 
(£8.95),  a  combination  of  le  Jardin  and 
d' Amour  Inclinations  (£8.95),  Geminesse 
Altered  Image  spray,  talc  and  bath/shower  gel 
(£7.50)  and  le  Jardin  Magic  Touch  spray,  soap 
and  dish  (£6.95).  Specially  wrapped  single 
items  are  also  on  offer  across  all  ranges.  Max 
Factor  Ltd.  Tel:  0202  524141. 


The  range  of  L' Aimant  gift  sets  from  Beauty 
International  fragrances,  have  prices  ranging 
from  £1.99  for  the  boxed  moisturising  bath 
grains  to  £8.99  for  the  presentation  containing 
eau  de  toilette  spray,  perfumed  soaps, 
perfumed  talc  and  cream  skin  perfume.  Beauty 
International  Fragrances.  Tel:  01-847 3611. 


Elizabeth  Arden  offer  a  selection  of  single 
items  and  gift  boxes  in  a  number  of  ranges. 
For  Blue  Grass  there  are  seven  single  gifts 
including  boxed  hand  soap  with  dish  (£4.50) 
and  nine  display  sets  (£7.95  to  £21.95)  Eau 
Fraiche  has  four  single  items  (£5.50  to  £10.95) 
and  two  display  sets  £11.95  and  £16.95  and 
Memoire  Cherie  offers  three  single  items 
(£4.95  to  £8.95)  and  three  sets  (£8.50  to 
£12.95).  Elizabeth  Arden.  Tel:  01-409 4800. 


Beauty  International  Fragrances  are 

introducing  this  new  Coty  fragrance,  Fatale, 
gift  wrapped  and  ready  for  Christmas.  Prices 
range  from  £2 . 75  for  two  wrapped  and  boxed 
soaps  to  £7.95  for  the  eau  de  toilette  spray. 
The  concentrated  parfum  de  toilette  spray  is 
an  introductory  limited  edition  at  £5.95.  A  trial 
size  stock  parcel  containing  48  15ml  eau  de 
toilette  sprays  for  a  trial  price  of  £1 .99,  and  a 
launch  stock  parcel  containing  an  assortment 
of  54  products,  are  available  say  Beauty 
International  Fragrances.  Tel:  01-84  7 3611. 
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The  House  of  Faberge  are  offering  a 
cracker  of  a  Christmas  with  purse  sprays  of 
Kiku,  Touch  of  Class  and  Fleurs  de  Monde 
packed  in  festive  crackers  (£3.25  —  £3.49). 
Six  other  single  item  sprays  in  Christmas 
presentation  packs  are  offered  across  the 
range  (£1.99  —  £4.99)  and  gift  sets  comprising 
spray,  talc,  bath  gel  and  body  lotion  (£4,99  — 
£5.99)  or  spray,  talc,  foam  bath,  body  lotion 
and  soap  (£6.99  -  £7.99),  are  available.  A 
national  television  advertising  campaign  with 
a  £lm  spend  will  be  backing  all  brands  this 
Christmas,  say  Faberge  Inc.  Tel:  0753 
840909. 


Network  Management  are  looking  forward 
to  a  blue  Christmas  this  year  with  this 
Montana  coffret  containing  eau  de  toilette 
spray,  body  cream  and  soap  (£30).  Another 
coffret  is  available  offering  eau  de  toilette 
spray  and  body  lotion  (£25).  And  for  men  a  gift 
set  containing  aftershave  and  soap  in  the  Boss 
range  (£16.50)  is  again  on  offer  from,  Network 
Management  Ltd.  Tel:  01-560  1200. 


Skin  Fitness  are  offering  a  shaving  pack  this 
Christmas  featuring  its  fragrance  free 
enriched  shaving  cream  and  after  shaving 
moisturiser,  a  razor  and  a  yellow  flannel.  The 
pack  comes  in  a  grey  box  with  a  translucent 
plastic  cover  and  will  retail  for  £7.45.  Skin 
Fitness  Co  Ltd.  Tel:  01-381  6476. 


Gifts  of  Woods  of  Windsor's  for  mens  range 
from  £2.95  for  boxed  soap-on-a-rope  to 
£12.95  for  a  toilet  bag  with  aftershave,  soap 
and  shampoo.  Woods  o)  Windsor  Ltd.  Tel: 
11753855777. 


Azzaro  Pour  Homme  presents  this  gift  of  a 
black  toilet  bag  containing  aftershave  and 
soap  (£20.75).  And  for  women  Azzaro  9 
offer  a  coffret  of  eau  de  toilette  spray 
and  soap  for  £24.95.  Eylure.  Tel: 
0633838611. 


Cussons  will  be  listening  to  the  classic  sounds 
of  Christmas  this  year  with  this  lOin  cassette 
case  containing  Imperial  Leather  Classic  after 
shave  and  talcum  powder  on  offer  at  (£4.99). 
There  is  also  a  travel  bag  (£6.99)  which  holds 
after  shave,  deodorant  and  talcum  powder. 
Both  gift  packs  are  in  the  Classic  brown  and 
gold  livery  and  have  an  outer  sleeve  which 
features  a  photograph  of  the  contents. 
Cussons  UK  Ltd.  Tel:  061-792  6111. 


A  travel  bag  is  new  to  the  Brut  range  and  it 
contains  aftershave  lotion,  deodorant,  talc  and 
shampoo.  Brut  33  aftershave  lotion  and  musk 
aftershave  lotion  are  launched,  both  in 
cartonned,  chunky  bottles.  The  Brut  range 
will  be  packaged  in  green  patterned  livery 
featuring  pyramid-topped  window  cartons 
with  rope  handles.  The  single  items  are  in 
closed  pyramid  cartons  and  the  Brut  33  musk 
is  in  similar  packaging  with  a  grey  background. 
Prices  are  from  £0.99  to  £9.50  and  a  national 
television  advertising  campaign  is  planned. 
Fabergelnc.  Tel:  0753840909. 
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This  year,  Tabac  Original  offer  a  choice  of 
four  gift  sets:  there  is  an  executive  toilet  bag, 
with  after  shave  and  body  talc  (£13.50);  a 
combination  of  aftershave  with  a  pen  and  key- 
ring (£9.50):  a  boxed  set  of  after  shave  and 
deodorant  spray  (£8.25),  or  a  set  of  after 
shave  and  body  talc  (£6.99).  Eylure  Ltd.  Tel: 
0633838611. 


Roger  &  Gallet's  traditional  soap  ranges 
come  housed  in  feathery  patterned  coffrets  in 
a  variety  of  bright  and  pastel  shades,  with  clear 
acetate  windows.  There  is  also  a  range  of 
boxed  toilet  soaps  and  items  from  the  bath 
collection  on  offer  (£3.25  —  £7.45).  For  males 
there  is  a  special  offer  promotion.  Consumers 
spending  over  £19.95  on  the  L'Homme  range 
will  receive  a  toilet  bag  containing  shower  gel, 
after  shave  and  after  shave  balm,  which 
together  would  normally  retail  at  £27.20. 
There  are  three  coffrets  available  in  the 
L'Homme  range  (£7.25-£12.95)  offering 
savings  of  up  to  £9.95  with  special  POS 
showcards.  And  with  the  Open  range  a  gift  of 
a  toilet  bag  is  available  with  purchases  of  over 
£19.50.  BergalLtd.  Tel:  092335022. 


The  gift  set  range  for  Old  Spice  from  Shulton 
includes  combinations  of  shampoo  and  splash 
on  lotion  (£3.35),  and  a  toilet  bag  with 
shampoo,  talc,  after  shave  and  face  cloth 
(£9.75).  There  are  five  sets  for  Insignia 
including  the  newly  launched  Hair  Style  range 
in  a  set  of  shampoo,  conditioner  and  styling  gel 
(£3.99).  For  Rapport's  first  Christmas  the 
emphasis  is  on  single  item  gifts  and  eight  are 
available  (£4 . 50-£12 .50) .  For  Mandate  there 
are  four  sets  priced  from  £6.95  to  £14 .95  and 
three  for  Pierre  Cardin  (£8.95  to  £1 1 .95) ,  and 
six  from  Blue  Stratos  (£4.95-9.95).  Shulton 
Ltd.  Tel:  0734  793000. 


The  Christmas  collection  from  the  newly 
relaunched  Brylcreem  range  for  men  offers 
items  from  the  cleansing,  grooming  and  final 
touch  ranges  packed  in  coffrets  with  a  half 
black  and  white  frame  and  cellophane  window 
(£3.99-£7.49).  Also  on  offer  is  a  Gladstone  bag 
packed  with  after  shave,  gel,  shave  foam, 
comb,  razor  and  flannel  (£9.99),  a  styling  kit 
(£1 .99)  containing  shampoo  and  modelling  gel, 
and  a  travel  bag  (£4.99)  which  is  a  black  wash 
bag  with  gel,  shave  foam  and  anti-perspirant. 
The  range  will  be  supported  by  a  radio  and 
poster  advertising  campaign  in  the  pre- 
Christmas  period  with  a  £lm  spend.  And 
parcel  terms  are  available,  say  Beecham 
Toiletries.  Tel:  01-560  5151. 


The  range  of  Woods  of  Windsor  ^ifts  for 
Christmas  in  their  six  floral  fragrances.  Gift 
boxes  containing  flower  soaps  with  either  a 
face  cloth  or  eau  de  parfum,  or  eau  de  parfutn 
on  its  own  are  available  from  £3.25-£4 .95.  The 
ladies  travel  bag  containing  hand  and  body 
lotion,  soap  and  bath  and  shower  gel  retails  at 
£9. 95.  And  their  traditional  porcelain  gifts 
range  has  been  extended  to  include  a  large 
porcelain  tray  with  soaps,  eau  de  parfum  and 
face  cloth  retailing  at  £12.95.  Smaller  dishes 
with  soaps  retail  from  £2.95.  Basketed  gifts 
range  from  the  large  rondaletia  basket 
containing  an  assortment  of  goods,  which 
retails  at  £25,  a  home  fragrance  basket  at 
£8.95,  a  handled  one  containing  pot  pourri  at 
£3.75,  and  two  baskets  containing  soaps  at 
£9.50  with  lOOg soaps,  £4.50  with  25g  soaps 
and  minis  offering  soap  and  bath  pearls  from 
£2.95,  say  Woods  of  Windsor  Tel:  0753 
855777. 


Noah's  Ark  sails  with  Bronnley  this 
Christmas  with  a  new  pack  of  animal  soaps 
specially  for  children.  Bronnley's  ark  holds 
two  of  each  of  four  animals  (£19.95).  For 
'  'bigger  kids"  Bronnley  offer  a  wicker  hamper 
with  a  selection  of  White  Iris  products 
(£17.95).  And  for  grownups  the  gifts  include 
porcelain  bathroom  accessories  with 
Almond  Oil  toiletries  (£4.95-£7.95). 
And  Country  Herb  soaps  which 
have  been  repackaged  and 
reformulated  are  on  offer  in  a 
wooden  box  containing 
six  soaps  (£13.95)  or 
individual  cartons. 
Bronnley  & 
C«  Ltd.  Tel: 
01-6298711. 


Nicholas  Laboratories  are  offering  special 
packs  of  children's  bubble  bath  Matey,  joined 
by  three  festive  characters,  Santa,  Snow  and 
Rudolph  Matey.  Special  packs  of  Radox 
Showerfresh  Extra  gel,  hair  and  body 
shampoo  and  the  recently  relaunched  herbal 
bath  are  also  available.  Nicholas  Laboratories. 
Tel:  0753 23971. 


The  Badedas  Vita  bath  gelee  range  from 
Beecham  Health  Care,  has  new  packaging 
for  the  Christmas  season  on  all  the  300ml 
variants  and  on  the  900ml  Original  Badedas.  A 
gift  pack  of  original  bath  gelee  with  original 
soap  has  been  produced  at  £3.45.  Festive 
POS  includes  showcards,  shelf-edgers  and 
dummy  packs  for  window  displays.  And  there 
is  a  display  competition  with  twenty  first  prizes 
of  a  luxury  Christmas  Hamper,  say  Beecham 
Health  Care.  Tel:  01-5605151. 


New  from  Jackel  this  Christmas  for  children 
is  character  merchandise  including  Postman 
Pat,  Beatrix  Potter,  Rupert,  and  an  extended 
range  of  Tempo  talking  stories.  There  is  a  new 
Tommee  Tippee  counter  display  box  filled 
with  up  to  36  soft  toys  in  over  ten  styles  (£1 .49 
to  £3.99).  Jackel  International  Ltd.  Tel: 
091-2501864. 


Clairol  Benders  (£25.99)  are  to  be 
supported  with  a  £lm  television  advertising 
campaign  later  in  the  year  with  'Party  Nights' 
in  association  with  local  radio  stations.  The 
soft  case  encloses  two  roller  sizes  —  seven 
slim  and  seven  standard  size,  coloured  rose 
pink  and  powder  blue  respectively.  Also 
available  are  the  Crimper  (£11.95)  and  Crimp 
and  Wave  (£14.95).  Bristol-Myers.  Tel:  0784 
34343.  ' 


The  Morphy  Richards  travel  pack  is  the  gift 
for  stylish  travellers,  the  company  says.  At 
£19.99  it  holds  a  dual  voltage  1200w  hairdryer, 
travel  iron  and  analogue  alarm  clock  packaged 
in  a  handy  co-ordinating  travel  pouch.  All  are  in 
two-tone  grey.  Morphv  Richards.  Tel:  0709 
582402. 

Waxworks  from  Carmen'isa  complete  home 
treatment  roll-on  cool  wax  system  for  facial 
hair  and  for  legs  and  underarms  (£18.95).  Also 
in  their  Christmas  package  are  the  blue  styled 
Pro  1500  hairdryer  with  diffuser  (£21 .95)  and 
Fashion  Plates  crimper  (£18.95),  with  two 
compartment  storage  tray.  Pifco  Ltd.  Tel:  061 
6818321. 


Braun  plan  a  Christmas  gift  consumer 
campaign  it  says  is  worth  more  than  £6m.  With 
eight  national  campaigns  across  the 
company's  product  range  including  television 
for  men's  shavers  and  the  Independent  gas 
curler  range.  There  will  be  a  90-day  money 
back  guarantee  on  all  mains  and  rechargeable 
shavers  during  November  and  December.  A 
three  month  Press  campaign  for  the  Lady 
Braun  Style  and  Silencio  hairdryers  completes 
the  package.  Braun  Electric  (UK)  Ltd.  Tel: 
0932785611. 


Ultra  Glow  have  produced  a  Christmas  gift 
set  which  is  boxed  in  the  new  livery,  and 
contains  pressed  powder  together  with  a 
powder  brush  and  two  Magic  Lips  lipsticks  in 
bright  green  and  gold.  Priced  at  £16.95  it 
represents  a  saving  of  £5.65  on  normal  retail 
prices,  say  Ultra  Glow  Ltd.  Tel:  01-6079983. 
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Creighton  Laboratories  offer  natural 
products  for  men  and  women.  For  men  there 
is  a  tantalus  made  of  mahogany  coloured  wood 
with  brass  trimmings  holding  two  (£26.45)  or 
four  (£46. 10)  items  from  aftershave  to  cologne 
spray.  In  the  Natural  Beauty  range  are  pure 
vegetable  soap  bars  in  six  fruit  fragrances 
(£2.97  for  three).  And  packs  of  apple  and 
tangerine  bath  seeds  are  on  offer  (£1.85). 
Creighton  Laboratories  PLC.  Tel:  090665611. 


A  specially  priced  coffret  is  available  for 
Gianfranco  Ferre  containing  an  eau  de 
toilette,  parfum  and  soap  for  £18.50  a  saving  of 
around  £17  on  the  normal  price.  And  also 
available  are  two  merchandisers  offering  free 
gifts  with  purchases  of  male  and  female 
fragrances.  The  gift  with  purchase  promotion 
runs  throughout  July  and  August.  A  range  of 
coffrets  are  being  introduced  for  Ivoire  de 
Balmain  Parfums,  and  prices  range  from 
(£14.50-£150).  Network  Management  Ltd. 
Tel:  01-560  1200. 


New  babies'  gift  sets  from  Marshall  James 
Giftware,  formerly  C.F.  Marshall  &  Sons, 
include  pram  toys,  rattles,  teething  rings, 
baby  brushes  and  combs.  The  sets  are 
available  in  blues  or  pinks  and  retail 
from  around  £2  to  £4,  say  Marshall 
es  Giftware. 
0702524261. 


Alberto  Culver  are  offering  traditional  gift 
presentations  of  the  entire  eau  de  cologne 
range,  including  the  promotional  lines  in  gold 
and  turquoise  livery  including  gift  bells  and 
Christmas  trees  with  a  boxed  5ml  eau  de 
cologne  attached.  Alberto  Culver  Ltd.  Tel: 
025657222. 


Jackel  offer  novelty  soaps  from  £1.99,  gift 
sets  ranging  from  bath  crystals  in  a  basket  at 
£0.99  to  mini  wash  sets  comprising  china  basin 
and  jug  filled  with  toiletries  at  £10.99  and  a 
range  of  seven  decorated  decanters  filled  with 
bubble  bath  from  £1.99. 
Mirrors  are  on  offer  too,  including  a  small 
pocket  mirror  at  £0.99  and  brush,  comb  and 
mirror  sets  (£9.99)  and  dressing  table 
mirrors.  And  there  is  a  sliding  scale  of  free 
goods  or  discounts.  Jackel  International  Ltd. 
Tel:  01-250 1864. 


Supervision 
-  again 

At  a  meeting  of  the  Lincoln  Branch 
on  Apnl  22  (C&D  May  21  p997), 
Dr  D.H.  Maddock  examined  the 
suitability  of  the  Council  for  its  job 
of  governing  our  profession,  and 
spoke  of  "total  accountability". 
Strange,  then,  that  at  the  June 
meeting  of  Council,  he  should  vote 
against  adopting  the  motion  of  the 
annual  meeting  on  supervision. 

Mr  Nathan,  I  recall,  was 
elected  to  Council  as  a  champion 
of  small  contractors  who,  he 
claimed,  were  not  given  an 
adequate  say  in  the  running  of  the 
profession.  But  two  years  on 
Council  has  "provided  him  with  a 
wealth  of  information  that  the 
ordinary  member  of  the  Society 
never  possessed"  —  a 
euphemism  for  saying  that  he  now 
knows  better  than  the  rest  of  us? 
He  admits  the  motion  represents 
the  feelings  of  the  profession,  yet 
urged  the  Council  not  to  be 
stampeded  by  100  "misinformed 
or  misguided  people".  Another 
maverick  tamed! 

Mr  Wood,  who  as  chairman  of 
the  practice  subcommittee  drew 
up  many  of  the  original,  more 
radical,  proposals  in  the 
consultative  document,  is 
conscious  of  the  unease  felt  by  the 
membership,  and  even  admits  to 
now  having  some  doubts.  Not  that 
it  changed  his  vote.  He  tells  us 
that,  like  Edmund  Burke,  he  is 
"not  standing  as  a  candidate  to  do 
your  will  ...  but  in  order  to 
exercise  his  judgment".  Shame 
he  omitted  to  say  that  in  his  recent 
policy  statement! 

So  despite  a  2:1  majority  of 
branches  opposing  change,  and 
despite  endorsement  of  that  view 
by  a  similar  margin  at  a 
democratically  called  meeting  of 
the  Society,  the  Council,  with  its 
usual  arrogance,  insists  that  its 
only  crime  is  that  of  poor 
communication.  It  agrees  that  the 
pharmacist  would  normally  wish 
to  check  prescriptions  at  the  final 
stage.  So,  again  I  ask,  why  the 


necessity  for  change  ? 

The  Council's  policy, 
according  to  Mr  Ferguson, 
secretary  and  registrar  (PJ  June 
18)  "is  intended  to  remove  the 
unnecessary  irritation  that 
inevitably  arises  when  a  dispensed 
medicine,  cleared  by  the 
pharmacist  for  issue,  and  where 
no  counselling  is  considered  by  the 
pharmacist  to  be  necessary, 
cannot  be  handed  out  when  the 
pharmacist  is  briefly  absent,  say 
over  the  lunch  period. ' '  Is  that  it? 
Have  all  the  months  of  deliberation 
been  over  that  one  small  point? 
Surely  such  irritation  could  be 
avoided  if,  as  Mr  Davies  suggests, 
prescriptions,  checked  by  the 
pharmacist  on  completion,  were 
able  to  be  handed  out. 

'Council,  with  its  usual 
arrogance,  insists  its 
only  crime  was  poor 
communication' 

I  agree  that  the  wording  of  the 
AGM  motion  suggested  more 
constraint  than  at  present.  The 
present  legal  situation,  again 
explained  by  Mr  Ferguson,  is  that 
the  pharmacist  must  supervise 
the  dispensing,  be  aware  of  the 
transaction  when  the  dispensed 
medicine  was  handed  out,  and  be 
in  a  position  to  intervene  if  that 
was  considered  necessary.  That, 
perhaps  coupled  with  the 
concession  above,  seems 
eminently  reasonable.  Council 
could  have  stated,  as  with 
personal  control,  that  it  saw  no 
need  for  any  major  change.  But  as 
Mr  Nathan  said  when  addressing 
the  Young  Pharmacists'  Group, 
Council  is  responding  to  pressure 
from  without,  rather  than  within. 
It  is  afraid  to  be  seen  to  do 
nothing,  conscious  of  the 
pronouncements  of  Sir  Kenneth 
Clucas  that  to  do  nothing  was  not 
an  option.  What  will  it  do  if  the 
Consumers'  Association,  or  the 
Patients'  Association,  criticise  the 
new  reliance  on  "trained  staff"? 

The  proposed  new  framework 
of  professional  control  is  seen  as 
totally  flexible.  The  inspectorate 


have  a  hard  enough  job  at  the 
moment  to  detect,  and  then  to 
discipline,  the  inevitable  black 
sheep.  What  hope  will  they  have 
when  the  defendants  can  plead 
that  they  are  working  within  their 
professional  code  of  practice? 

Council  has  argued  that  it  has 
knowledge  of  the  wider  issues 
involved,  and  must  lead  the 
profession.  The  major  issues  are, 
firstly,  the  safety  of  the  patient, 
and,  secondly,  the  interests  of  the 
profession.  I  still  believe,  despite 
the  explanations  offered  last 
week,  that  both  are  best  served 
by  the  present  legal  framework.  I 
do  not  believe  that  Council 
deserves,  or  will  get,  the 
wholehearted  support  of  the 
membership.  I  appeal  to  Council 
to  think  again,  or  this  issue  will 
prove  to  be  its  albatross,  with  our 
profession  becalmed. 


A.J.  Rogers 

Ewell,  Surrey 


A  rural 
slant  on 
supervision 

It  is  fortunate  that  the  C&D  (on 
June  18)  should  report 
simultaneously,  the  Council's 
vote  of  19-3  with  two  abstentions 
against  adoption  of  John  Davies' 
motion,  another  contribution  from 
Dr  David  Roberts  of  the 
Dispensing  Doctors  Association, 
together  with  the  sapient 
observations  of  Linda  Earl 
(Northumberland),  Paul  Evans 
(Cornwall),  Miall  James  (Essex) 
and  Colin  Harris  (Warwickshire) 
concerning  rural  dispensing. 

The  observations  expressed 
by  these  four  at  the  LPC  meeting 
on  June  12,  shortly  after  the  Royal 
Society's  Council  meeting,  are 
apposite  to  two  reasons  which 
strongly  endorse  the  good  sense 
of  John  Davies'  resolution  and  the 
Continued  on  p37 
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majority  vote  of  those  who 
attended  that  AGM. 

The  first  of  the  two  reasons  is 
simple  common  sense,  a  faculty  so 
often  obfuscated  in  the  tedious 
process  of  Council  debate.  The 
clarity  of  John  Davies  motion  is 
summarized  in  the  phrase  "...  the 
pharmacist  checking  each  made  up 
prescription  before  it  is  delivered 
to  the  patient".  This  meets  all 
recommendations  of  the  Nuffield 
Report,  (ireen  Paper  and 
anything  in  the  pipeline  about  to 
terminate  in  The  Health  & 
Medicines  Bill. 

I  >elivery  to  the  patient,  if  it  is 
not  by  the  pharmacist  personally, 
is  by  an  intermediary.  In  such 
cases,  the  conditions  have  been 
clearly  defined.  Quoting  from 
memory  after  five  years 
retirement  the  conditions  were, 
very  sensibly,  that  the  medicines, 
their  labelled  directions,  the 
patient's  name  and  reference 
should  be  wrapped,  sealed  and 
addressed  so  that  any  danger  of 
misdirection  or  interference 
would  be  minimized.  If 
supervision  occurred  "at  some 
stage  during  the  passage  (of  the 
prescription)  through  the 
pharmacy,"  how  could  a 
pharmacist  no  longer  on  the 
premises  check  the  assembly  of 
the  dosage  units,  label  printing  and 
patients  name.' 

But  it  is  the  relevance  of  this 
argument  to  the  current  rural 
situation  which  is  vitally 
important.  John  Davies,  and  the 
rest  of  the  Rural  Pharmacists 
Assocation,  know  full  well  that 
many  rural  doctors  are  abusing 
the  one-mile  limit,  are  exploiting 
their  prestige  with  patients  and 
have  become  avaricious  to  the 
point  where  the  validity  of  the 
Clothier  mechanism  after  five 
years  has  to  be  challenged.  The 
first  evidence  of  this  is  to  be  found 
in  Professor  David  Mainland's 
survey  "Pharmacists  and 
Doctors".  This  was  published  in 
November  1987  and  contrasts  the 
negative  attitude  of  doctors  with 
the  willingness  of  rural 
pharmacists  to  extend  their  role. 

Under  these  circumstances,  it 
is  not  surprising  that  the  majority 
at  the  A(  i.M  favoured  John  I  )avies' 
amendment.  Many  of  his 
supporters  are  rural  pharmacists 
who  know  the  reality  of  working  in 
dispensing  doctor  areas,  which 
include  communities  of  tens  of 
thousands  on  the  borders  of  the 
growing  towns  of  Norfolk, 
Buckinghamshire  and  Northamp- 
tonshire. They  know  that  their 
absence  for  even  ten  minutes 
from  their  pharmacies  will  be  used 
by  many  dispensing  doctors  as  an 
excuse  for  infringing  the  present 
regulations  gov  erning  rural  areas, 
under  the  excuse  of  "service  to 
the  patient  round  the  clock 
because  the  doctor  is  always 
available". 

The  quarterly  "DD A  Journal" 
of  October  1987  listed  ways  of 


frustrating  Clothier  decisions 
which  favoured  establishment  of 
pharmacies  in  growing  areas. 
These  are  described  in  a  second 
survey  to  be  published  in  July,  also 
by  Brunei  University  under  the 
tide  "A  New  Dispensation".  This 
offers  suggestions  for 
improvement  of  rural  services; 
above  all  it  estimates  dispensing 
doctors'  extra  covenanted  and  un- 
covenanted  profits  at  £20,000  a 
year  for  each  of  3,000  dispensing 
doctors  or  £60  million  a  year  of 
taxpayers  money. 

The  names  of  the  three  who 
supported  the  AGM  motion 
should  be  repeated.  They  are 
Graham  Walker,  who  has  a  rich 
experience  of  rural  dispensing  and 
the  Rural  Dispensing  Committee; 
Ashwin  Tanna  who  can  see  over 
his  London  boundaries  to  the 
country  beyond,  and  John  Myers 
who  has  lived  long  enough  in 
Scotland  to  acquire  that  Scottish 
characteristic  of  clarity  of  thought. 
This  is  indeed  a  great 
disillusionment.  We  had  not 
expected  a  Royal  Society,  which 
has  acquired  deserved 
recognition,  to  announce  such  a 
pusillanimous  decision  resulting 
from  its  Council's  first  meeting 
after  receiving  Royal  status. 

But  one  consolation  remains. 
The  architects  of  the  Health  & 
Medicines  Bill  have  more  faith  in 
professional  discretion  than  in 
petty  edicts.  Those  pharmacists 
who  want  to  check  prescriptions 
thoroughly  to  their  own  standards 
will  lose  nothing  by  doing  so.  By 
emulating  the  principles  of  John 
Davies'  accepted  motion  all 
pharmacists  will  further  safeguard 
their  clients  welfare  and  their  own 
reputations  for  patient  care. 


Keith  Jenkins 

Aylesbury 


Show  some 
professional 
pride 

Having  attended  the  LPC 
conference  in  June,  1  was 
heartened  by  the  overwhelming 
support  for  raising  the  standards 
of  pharmacy  premises. 

It  occured  to  me,  however, 
that  what  we  should  also  be  doing 
is  taking  a  hard  look  at  the 
standards  that  the  profession 
displays  to  the  public  when 
supporting  the  sale  of  so  called 
slimming  products  such  as  Bai  Lin 
Tea  and  other  dubious  slimming 
aids  and  health  food  products. 

Some  4.5  million  people  paid 
approximately  £5  for  a  slimming 
tea,  Bai  Lin,  and  the  adverts 
showed  pharmacies  to  be  the  main 


stockists.  Any  pharmacist  worth 
his  salt  should  have  told  the  reps 
selling  this  product  to  "peddle 
their  wares  elsewhere" .  How  on 
earth  can  we  expect  our 
customers  to  take  our  medical 
advice  seriously  when  they  see 
themselves  being  used  for 
monetary  gain  by  pharmacists 
who  should  know  better. 

It  took  a  "That's  Life"  expose 
to  bring  the  authorities'  notice  to 
the  scandal,  with  all  the 
unwelcome  publicity  about  the 
millions  of  people  deceived  by  the 
sale  of  the  product  from 
pharmacies  and  health  food 
stores.  Come  on  chaps,  show 
some  professional  pride  and 
refuse  to  stock  any  dubious 
slimming  aids  or  health  foods  in 
the  future.  I  tell  my  customers  to 
"eat  less  not  pay  more",  and  I 
sleep  better  at  night  because  of  it. 


G.S.  Dent 

Newbiggin-by-the-Sea 


PSNC  on  Pis 
-  avoiding 
the  issue? 

I  refer  to  the  PSNC  newsletter  of 
May,  in  which  it  was  stated  that 
PSNC  had  sent  a  letter  to  the 
Minister  for  Health  reiterating  its 
total  opposition  to  the  parallel 
import  discount,  and  that  on  the 
question  of  the  legality  of  the 
Minister's  action  it  had  been 
stmngly  advised  not  to  proceed 
with  any  action  against  the 
Department. 

However,  it  goes  on  to  say 
that  an  individual  contractor 
suffering  special  and  significant 
losses  as  a  result  of  the  discount 
may  be  able  to  seek  a  judicial 
declaration  that  the  discount  was 
unreasonable  in  their  particular 
case.  What  an  absolute  nonsense! 

May  I  ask  which  individual 
contractor  would  take  on  such  a 
task  on  their  own,  knowing  full 
well  the  financial  implications  it 
could  incur  from  seeking  such  a 
declaration.  It  is  unthinkable  to 
even  suggest  that  an  individual 
contractor  should  seek  a  judicial 
declaration.  What  do  we  have 
PSNC  for? 

I  feel  disappointed  that  PSNC 
has  not  been  able  to  restrain  the 
Minister  from  an  unjustifiable 
imposition  on  contractors. 
Perhaps  PSNC  would  reconsider 
and  seek  a  judicial  review 
regardless  of  what  the  legal 
opinion  was. 


A.  Tanna 

East  Dulwich,  London 


Aspirin  and 
blindness? 

1  refer  to  the  article  "Drug- 
induced  blindness"  which 
appeared  in  C&D  June  25.  The 
letter  by  Kingham  et  al  (New 
England  Journal  of  Medicine, 
1988 pi  126)  to  which  your  author 
refers  provided  a  minimum  of 
information,  and  as  is  pointed  out, 
no  control  data  were  collected.  It 
is  important  to  realise  that  the 
study  was  performed  in  the  USA 
where  long  term  aspirin  is  very 
commonly  used  in  the  treatment 
of  arthritis  as  well  as  cardio  and 
cerebrovascular  disease.  The 
incidence  of  these  conditions 
increases  with  advancing  age  as 
does  that  of  macular 
haemorrhage.  It  is  not  surprising 
therefore  that  a  large  number  of 
patients  in  Kingham's  series  were 
found  to  have  taken  aspirin. 

In  an  interview  in  the 
Pharmaceutical  Journal  on  May 
21 ,  Dr  John  Harding  reported  that 
the  results  of  a  case  control  study 
carried  out  in  Oxford  on  600 
patients  aged  over  50  suggested 
that  aspirin  and  aspirin-like 
products  taken  regularly  might 
have  a  beneficial  effect  on  the  eye. 
At  the  moment,  therefore,  the 
American  results  must  be 
regarded  as  very  tentative. 


Dr  Nick  Varey 

Chairman,  Aspirin  Foundation, 
Medical  and  Scientific  Committee 


Nothing  to 
be  smug 
about 

Did  I  notice  a  hint  of  smugness  in 
the  article  in  your  wholesaling 
feature  (C&D  June  18)  over  the 
"returns  policy"?  As  usual  the 
chemist  has  to  stand  the  losses 
and  the  shelves  of  goods  slowly 
going  out  of  date  because  the 
doctor  has  changed  brands,  or  a 
locum  has  ordered  his  "this 
week's"  special.  Does  anyone 
tremble  when  the  insulin  is 
ordered?  "Sorry,  can't  return 
that  sir! ' '  Perhaps  someone  could 
run  a  national  swop  service. 

No,  we  don't  use  parallel 
imports.  Give  me  back  my  0.34 
per  cent,  please.  Give  me  28  day 
scripts.  Give  me  something  to 
smile  about.  RPM  will  be  the  next 
blow?  What  is  EEC  policy  on 
RPM,  before  free  trade  arrives? 


P.J.  Rose 

Crediton,  Devon 
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Macarthy  have  given  up  ambitions 
of  being  a  national  pharmaceutical 
wholesaler  after  experiencing  a 
loss  of  business  in  the  sector, 
which  they  blame  chiefly  on 
Unichem's  share  scheme. 

They  reported  a  47  per  cent 
increase  in  pre-tax  profits  to 
£3. 87m  (£2. 62m),  on  turnover  up 
39  per  cent  to  £193. 8m  for  the  six 
months  ending  April  2 .  But  these 
were  some  £lm  below  City 
expectations,  and  involved  a  fall  in 
profits  in  the  manufacturing  and 
distribution  sector  from  £3. 05m  to 
£2. 8m.  Earnings  per  share  have 
fallen  11  per  cent  from  11  to9.8p. 

Six  depots  will  be  closed  and 
650  jobs  lost  in  the  coming  months 
as  Macarthy  move  to  rationalise 
wholesaling  operations.  In  the 
South,  Redditch,  Wembley, 
Bristol,  East  Grinstead,  Lee  and 
Norwich  will  all  close,  and  their 
business  transfer  to  Weedon, 
Harold  Hill  and  Cambridge.  In  the 
North,  Aberdeen,  Dundee, 
Glasgow  and  Carlisle  will  remain. 

Managing  director  of  the 
Medical  Products  Division  Mr 
A.C.  Allen  has  resigned  from  the 
Board  at  this  point,  "for  personal 
reasons",  although  he  remains  a 
consultant  to  the  group.  Mr  M. 
Baggott,  previously  group  finance 
director,  is  appointed  managing 
director  of  the  Wholesale  Services 
Division.  Mr  S.E.  Oakly  has  taken 
over  as  group  finance  director. 

The  rationalisation  will  see 
branches  remaining  where  links 
are  strongest, cut  costs,  reduce 
working  capital,  reduce  exposure 
to  pharmaceutical  wholesaling  and 
aim  to  improve  efficiency  of  a 
regional  service,  says  chairman 
Nicholas  Ward.  Branches  will  be 
given  certain  marketing  and 
administrative  functions  currently 
handled  centrally. 

Giving  up  plans  of  being  a 
national  wholesaler  was  the  next 
alternative  after  proposals  to 
merge  with  Unichem  were 
rejected  by  their  Board  (see  C&D 
February '27,  P397  and  June  11 
pi  164)  said  Mr  Ward.  He  could 
not  disclose  exactly  how  much 


Unichem  scheme  'costs' 
Macs  six  depots 


they  had  lost  as  a  direct  result  of 
the  share  scheme  but  said  he  did 
not  believe  it  was,  in  relative 
terms,  much  more  than  Vestric. 
Their  recent  loss  of  the  large 
Llovds  account  (C&D  May  28 
pl070)  to  the  AAH's  wholesaler, 
fuelled  rumours  that  they  were 
coming  off  worse.  The  cost  of  the 
rationalisation  will  be  charged  as 
an  extraordinary  item  in  full  year 
figures,  but  Mr  Ward  could  not 
say  how  much  would  be  involved. 

"We  still  believe  the  merger 
would  have  been  good  for  both 
parties,  for  health  service  in  the 
country  and  particularly  for 
chemist  shops,"  said  Mr  Ward, 
who  admitted  it  was  their  only 
option  when  the  share  scheme 
was  launched. 

He  noted  that  the  move  to 
merge  was  not  the  only  action 
they  have  taken  to  thwart  the 
scheme.  Macarthy,  like  AAH, 
have  also  made  representations  to 
the  DTI,  the  Attorney  General, 
the  Registrar  of  Friendly 
Societies,  the  Office  of  Fair 
Trading  and  last  month  they  filed 
a  complaint  under  Article  85  of  the 
Treaty  of  Rome. 

"We  believe  the  scheme  will 
be  curtailed,"  said  Mr  Ward,  "but 
it  is  uncertain  how  long  it  will  take. 
As  long  as  it  continues  we  will 
continue  to  lose  business,"  he 
said,  suggesting  that  Unichem's 
trading  terms  meant  customers 
could  not  easily  return  to  them. 

Mr  Ward,  who  last  week 
wrote  to  Unichem  members  who 
gave  him  "pink  form"  support, 
detailing  his  former  proposals  said 
he  did  not  anticipate  any  fresh 
merger  negotiations. 

He  described  it  as  a  set  back 
"but  not  a  permanent  set  back" 
and  confirmed  they  were  on  the 
look  out  for  new  opportunities 
chiefly  on  the  retailing  and  non- 


pharmaceutical  wholesaling  side. 
Loss  of  Macarthy  medical 
business  had  offset  the  profits  on 


Macarthy  chairman  Nicholas 
Ward:  'We  had  previously  thought 
of  Unichem  as  a  desirable 
acquisition  when  they  announced 
their  plans  to  go  public ' 


buys  like  Davidson.  Taylor,  Ridley 
and  Nature's  Store. 

The  retail  division's  pre-tax 
profits  increased  from  £582 ,000  to 
£2. 24m,  boosted  by  last  year's 
Drummond  Group  and  Lifecycle 
purchases.  Mr  Ward  said  the 
business  has  been  integrated  well. 

The  six  months  under  review 
saw  five  unprofitable  pharmacies 
closed,  six  refitted,  with  13  more 
refits  or  relocations  underway. 

Share  prices  plummetted  on 
the  announcements  from  228 
pence  (they  stood  at  317  at  the 
time  of  their  initial  bid)  to  206 
pence,  and  remained  there  as 
C&D  went  to  Press,  fuelling 
suspicion  that  the  group  is  now  a 
target  for  takeover  itself. 
■  Macarthy  are  the  major 
Numark  franchise.  Chairman 
E.H.  Butler  said  they  believed 
strengthening  of  Macarthy's 
regional  operations  would  allow 
them  to  continue  as  such,  but  they 
would  be  meeting  this  week  to 
review  the  national  position,  to 
ensure  their  programme  is 
available  to  all  chemists. 


Legal  action  over  EGM 


Unichem  member  John  Newbould 
has  written  to  the  board  claiming 
his  requisition  for  a  special 
meeting  to  discuss  immediate 
flotation  was  valid,  and  so  calling 
on  them  to  arrange  an  EGM. 

Unichem  are  denying  the 
claim,  suggesting  if  Rotherham 
pharmacist  Mr  Newbould  wishes 
to  take  legal  action  he  should  do 
so. 

Mr  Newbould  sought  support 
for  the  EGM  in  April,  but  Unichem 
said  then  they  had  been  advised  by 
solicitors  that  less  than  400  of  the 
580  requisition  forms  sent  in  were 
valid,  hence  no  10  per  cent 
member  support  as  required  by 
the  rules.  A  further  mailing 
seeking  views  was  organised  by 
Unichem  (C&D,  May  14  p96). 

But  following  a  trip  to 
Chessington  with  his  solicitors, 
Mr  Newbould  has  written  to 


Unichem  claiming  that  407  of  615 
requisitions  were  valid.  The  bone 
contention  now  rests  on  an  extra 
37  forms  Mr  Newbould  sent  after 
his  main  mailing  which  Unichem 
are  ruling  invalid  as  a  separate 
requisition. 

In  a  letter  to  Unichem's 
secretary  Mr  Newbould  says  he 
believes  the  society  is  now  obliged 
to  call  a  special  meeting  under  rule 
43  (b),  as  Unichem  already  had 
enough  valid  requisitions  for  a 
meeting  before  he  handed  in  the 
additional  batch. 

As  well  as  denying  Mr 
Newbould's  claims,  Peter  Dodd, 
Unichem's  chief  executive,  said 
this  week  that  the  mailing  they 
organised  "to  pharmacists  they 
could  identify  from  the  forms" 
following  the  Newbould  initiative 
generated  85  replies  saying  they 
no  longer  favoured  the  resolution. 
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Kerfoot 
back  in  the 
black 

Thomas  Kerfoot  &  Co  have 
reported  pre-tax  profits  up  to 
£283,000  on  sales  of  £20. 69m  for 
the  year  ending  March  31 . 

The  accounting  period  was 
changed  this  year  from  the  end  of 
December  to  the  end  of  March, 
but  companng  12  months'  results 
sees  the  company  converting  a 
pre-tax  loss  of  £581 .000  for  the  12 
months  ending  December  1986  to 
a  pre-tax  profit  of  £426,000  for  the 
12  months  ending  March  1988. 

Turnover  (involving  a  39  per 
cent  increase  in  generic  saJes)  was 
calculated  after  charging 
redundancy  costs  of  £369,000. 
Indeed  a  number  of  rationalisation 
measures  have  been  introduced 
aimed  to  improve  production 
efficiency  and  marketing  efforts. 

An  overdraft  which  doubled  to 
£2. 35m  in  1986  is  now  under 
control,  says  the  company,  and 
the  management  is  concentrating 
on  expansion  rather  than  cash 
control.  The  company  is 
extending  its  manufacturing 
capacity  at  the  VaJe  of  Bardsley  in 
Ashton-under-Lyme  and 
introducing  new  computer 
systems. 

It  is  also  looking  at  other 
financial  resources  with  a  view  to 
investing  in  improved  plants. 

The  management  saw 
changeovers  within  the  period 
under  review.  Charles  Savage 
was  recruited  as  managing 
director  in  April  1987.  Three  new 
directors  —  R.  Mattinson,  L). 
Heads  and  D.  Bowser  were 
appointed  in  the  Winter.  J. P. 
Carolan  resigned  in  October  1987, 
and  R.H.  Kane  and  H.  Burlinson 
retired  at  the  end  of  1987. 


Legionnaires 
test  from 
Boots 

A  same-day  test  for  the  bacteria 
causing  Legionnaires  disease  has 
been  launched  by  Boots  Industrial 
Division  through  Microcheck. 

The  test,  developed  under 
licence  from  Bioscot  Ltd,  a 
company  originated  by  Edinburgh 
and  Heriot-Watt  Universities  — 
uses  highly  purified  monoclonal 
antibodies  which  seek  and  attach 
themselves  to  legionella  bacteria. 
Following  a  sequence  of  reactions, 
a  colour  change  takes  place  when 
the  bacteria  are  present.  A  kit  of 
ten  tests  costs  about  £350. 


Prime  Minister  Margaret  Thatcher  chats  to  Irene  Stein  during  a  visit 
to  Regina  Royal  Jelly  in  North  London  last  week.  Mrs  Thatcher  was 
briefed  on  the  company's  growth  in  domestic  and  export  markets, 
resulting  in  a  four-fold  increase  in  staff  in  the  past  two  years 


Sunday  trading  on 
the  agenda 


Anomalies  in  the  current  law  on 
Sunday  trading  were  described  as 
"intolerable"  by  Home  Secretary 
Douglas  Hurd  in  the  Commons 
last  week. 

While  reaffirming  his  view  that 
deregulation  is  the  logical  solution 
•  the  one  rejected  by  the 
Commons  two  years  ago  when 
the  Government  Bill  seeking  to 
introduce  it  was  defeated  on 
second  reading  —  he  said  th> 
Government  was  "searching 
around"  to  see  if  opinion  had 
changed. 

Mr  Hurd's  obvious  irritation 
reflects  his  frustration  at  being 
unable  to  secure  a  firm  assurance 
from  the  Government  whips  that 
a  new  attempt  to  introduce 
deregulation  —  with  shops  being 
allowed  to  set  their  own  trading 
hours  on  Sunday  —  would  not 
suffer  a  similar  fate  as  a  result  of 
another  substantial  revolt  by 
Conservative  backbenchers. 

Meanwhile  the  Government  is 
committed  to  consider  carefully 
any  practical  compromise  short  of 
complete  deregulation  if  and  when 


a  consensus  can  be  achieved. 

When  the  issue  was  discussed 
in  the  House  of  Lords,  Lord 
Williams  of  Elvel,  chief  Labour 
spokesman  on  trade  and  industry, 
suggested  that  the  Government 
should  give  a  lead  on  what  sort  of 
compromise  might  be  available. 

Lord  Boyd-Carpenter  (Con) 
urged  the  Government  to 
consider  the  economic 
consequences  of  the  maintenance 
of  the  existing  "crazy  system". 
■  The  organisation  opposed  to 
deregulation,  Keep  Sunday 
Special,  is  planning  to  launch  their 
alternative  proposals  in 
September.  A  revised  version  of 
its  Rest  Principles  document  aims 
to  update  rather  than  change  the 
law  (C&Diune  11,  pi  168).  So  far 
meetings  of  retailers  around  the 
country  have  gone  well,  says 
spokesman  Mike  Starkey, 
although  he  adds  that  after  the 
previous  Government  defeat, 
retailers  seem  reticent  to  realise 
the  matter  is  again  on  the  agenda 
and  likely  to  have  a  great  affect  on 
them. 


MMR 

licence 

The  first  UK  licence  for  a 
combined  measles,  mumps  and 
rubella  vaccine  has  been  granted 
to  Smith,  Kline  &  French 
Laboratories. 

The  trivalent  vaccine,  called 
Pluserix,  contains  attenuated  live 
viruses  and  will  be  available  from 
September.  The  Department  of 
Health  is  to  start  a  major  campaign 
for  combined  vaccination  with 


measles,  mumps  and  rubella  in 
October,  say  SK&F. 

Wyeth    Laboratories  are 

investing  some  £3. 5m  on  a  major 
development  at  their  research  and 
development  facilities  in  Taplow, 
Berkshire.  Wyeth  believe  that 
these  developments  will  provide 
for  research  programmes  in 
behavioural  pharmacology  and 
physical  chemistry  to  continue 
into  the  next  century. 

Kemneeds,  wholesaler  of 
chemist  sundries,  will  be  at  a 
temporary  address  for  the  month 
of  July;  1  Irwin  Avenue,  Belfast 
BT4  3AF.  Tel:  0232  652455. 


Rents  under 
pressure 

Shop  rent  reviews  are  likely  to  be 
under  downward  pressure 
according  to  a  report  by  Clive 
Lewis  &  Partners,  commenting 
on  the  effects  of  the  new  rating 
revaluation. 

The  report  says  that  rates  will 
be  double  or  treble  and  the  only 
minimising  effect  will  be  an 
intended  five-year  transition 
period;  but  this  will  not  apply  to 
new  properties  at  April  1990.  An 
ad  hoc  group  of  retailers,  including 
Marks  and  Spencer,  Sears  and 
Storehouse  believe  an  increase  of 
15  per  cent  in  any  one  year  is  the 
highest  acceptable. 

The  report  suggests  that  shop 
rents  will  fall  under  the  pressure  of 
fierce  competition  and  inability  to 
increase  margins.  This  could  be 
true  for  rents  to  be  fixed  on  new 
properties,  but  existing  rents  are 
usually  based  on  upward  reviews, 
and  at  best  can  be  held  to  minimal 


increases. 


New  AIDS 

vaccine  in 
Swiss  trial 

Ciba-Geigy  are  to  begin  an  initial 
clinical  trial  on  a  vaccine  against 
human  immune  deficiency  virus  in 
Switzerland. 

The  first  studies  in  human 
volunteers  will  take  place  under 
the  direction  of  Professor  A. 
Cruchard  at  the  University  of 
Geneva  Cantonal  Hospital.  The 
vaccine  will  be  produced  by 
Biocine,  a  joint  development 
between  Ciba  and  Chiron 
Corporation,  an  American 
company.  It  is  based  on  a 
genetically  engineered 
polypeptide,  GP120  which  is  a 
surface  protein  in  the  coat  of  HIV. 

The  male,  healthy  volunteers 
aged  20  to  60,  will  not  be  at  risk  of 
contracting  AIDS  from  the 
vaccine  as  they  will  not  be 
exposed  to  the  virus  itself,  a 
spokesperson  from  Ciba  in 
Switzerland  told  C&D.  The  Swiss 
studies  are  expected  to  overlap 
with  others  planned  to  begin  in  the 
United  States  within  a  year. 

Nordisk-UK  have  moved  to  new 
premises  at  Nordisk  House, 
Garland  Court,  Garland  Road, 
East  Grinstead,  West  Sussex 
RH19  1DN,  which  they  say  will 
accommodate  an  increased 
number  of  staff,  particularly  in  the 
Scientific  and  Medical 
Department.  Inquiries  are  now 
dealt  with  on  0342  410373. 
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SHOPFITTINGS 


PHARMACY  STORAGE 


te£  -as: 


Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 

•  Full  shopfitting  service 
available. 


Details  from 

Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 125 


marspec 

^gjSMOPHTTING  LTD 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist 


Southern  Office 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


TENDERS 


SHOPKIT  SHOPFITTINGS 

Your  Shopfitting  system  made  by  Independents  for  Independents.  After 
26  years  in  manufacturing  WE  know  the  pitfalls!  For  sound  advice,  great 
products  and  realistic  costs  contact  the  experts  or  call  into  one  of  our 
showrooms 

SHOPKIT,  50  Ivatt  Way,  Westwood  Industrial  Estate,  PETERBOROUGH 
PE3  7PN  Tel:  (0733)  265263. 

SHOPKIT,  Unit  5,  Gallagher  Terrace,  Park  Road  Industrial  Estate, 
Blackhill,  Consett,  CO.  DURHAM  DH8  5UN  Tel:  (0207)  591  146 


LONDON  BOROUGH  OF  NEWHAffl 

TENDER 

Tenders  are  invited  for  the  supply  of  First  Aid  and  Medical  Requisites. 
Tender  documents,  which  must  be  returned  to  the  Chief  Executive,  Town 
Hall,  East  Ham,  London  E6  2RP  by  no  later  than  Friday,  1 5th  July  1 988, 
may  be  obtained  by  written  application  to: 
Director  of  Finance,  New  Municipal  Offices,  9 1  The  Grove,  Stratford, 
London  E1 5  1EW. 


Specialists  in  pharmacy  custom  built  dispensaries, 
modular  shelving  system.  Flooring,  ceilings, 
electrical,  plumbing.  Free  design  service. 
Call  Luton  0582  4041 21  NOW 
Britannia  House,  Leagrave  Road,  Luton,  Bedfordshire  LU3 1RJ. 


m 


EXDRUM 

— STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  IUSINESS  PARK  OLD  NEWTON  ROAD  HEATHHEIO  DEVON  TO  12  6UT 


Lux  Li 


.ine 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXUNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-38 1356 


LABELS 


■ 


CHE 

&  PACKAGING  (LANC 


FOR  ALL  YOUR  LABELLING 
REQUIREMENTS  PHONE  BARRY 
DUTTON  ON:  (0704)  895677 

I  ml 


.  Gilbert  PI; 
I  ..inc. 


cc.  Burse  nugh  Induslnal  Estate.  Hiyyins 
Bur.scough,  Lanes.  L40  8JS 
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APPOINTMENTS 


Expand  your  Career  in 
Healthcare  Sales 

Are  you  ready  to  take  the  next  step  in  your  sales  career? 
Are  you  able  to  accept  the  challenges  of  a  rapidly  growing  Company? 

We  are  Coloplust  Ltd.,  the  UK  subsidiary  of  a  leading  International  Medical  products  company.  To  maintain  and 
even  increase  our  growth  in  sales  of  innovative  Medical  Disposables  we  require  experienced  Sales  Representatives  in 
the  following  areas:  Northern  England,  The  North  West.  Yorkshire.  Merseyside&  N.  Midlands,  W.  Midlands. 
Wessex  and  Eire. 
Are  \ou: 

•  A  successful  Sales  person? 

•  Experienced  in  sellmu  in  the  professional  environment:  e.g.  Opticians,  Dentists,  Pharmacists, 
or  the  NHS'.' 

•  25-35  years  of  age? 
IJ  so  we  can  after  you: 

•  A  future  \s  it  hi  an  expanding  and  innovative  company  . 

•  Full  product  training  and  educational  support. 

•  The  encouragement  and  motivation  of  a  young  management  team  and 

•  A  remuneration  package,  benefits  and  company  car  commensurate  with  the  importance  of 
these  positions. 

Interested?  Phone  Phillip  Biggs,  Operations  Manager  on  0733  239898  or  send  a  full  cv  to  him  at  the  address 
below . 


1" 


F  LTTD 


Peterborough  Business  Park,  Peterborough,  Cambs  PE2  OFX. 


IB 


Regent  Laboratories  Ltd 


Due  to  continued  expansion  programme,  we  require 
following  additional  UK  Sales  staff: 

UK  Sales  Executive 

An  opportunity  has  arisen  for  a  fully  experienced 
professional  to  maintain  and  expand  our  full  range 
of  pharmaceutical  products  and  contract 
manufacturing  services.  Candidates  should  have  the 
ability  to  negotiate  at  senior  level  and  will  be 
responsible  for  servicing  major  customer  accounts. 

Sales  Administration 
Officer 

A  highK  motivated  person  to  provide  a  competent  service 
in  dealing  with  customers  orders  and  enquiries.  Must  be 
t ii  1 1 \  conversant  with  all  aspects  ot  Sales  Administration 
and  have  the  ability  to  work  in  a  busy  environment. 
Applicants  must  also  be  prepared  to  work  in  the  field  as 
and  when  required. 

Attractive  terms  and  incentives  will  be  ottered  according 
in  experience  and  ability. 

Please  reply  staling  all  experience  with  CM  to  date  to: 

The  Marketing  Director 
Regent  laboratories  Limited 
Cunard  Road,  North  Acton 
LONDON  N  W 10  6PN 


AGENTS 


\  \TIONAL  DISTRIBUTOR  OF  DIAGNOSTIC 
FO.l  UPMENT  SELLING  TO  PHARMACISTS  REQUIRES 

AGENTS 

throughout  the  I  k   The  equipment  is  well  received  and  wo 
offer  a  lull  sales  and  marketing  support  programme  which 
pro\  ides  excellent  earnings  potential. 

Write  with  brief  details  to: 
MANAGEMENT  ASSISTANT,  SPRINGFIELD 
DIAGNOSTICS,  1 1  HIGH  STREET,  TRING, 
HERTFORDSHIRE  HP23  5AL. 
Tel:  (044282)  8644 


Photography  as  a  marketing  tool 

FOTORAMA  (UK)  LTD  —  RETAIL  DIVSION 

require 

AGENTS 

To  sell  their  budget  priced  Film  and  Cameras  to  retail  outlets  in  the 
following  areas: 
NORTH  MIDLANDS  /  SOUTH  MIDLANDS 
POTTERIES  /  SHREWSBURY 
Contact:  Dick  Hurst,  Fotorama  (UK)  Ltd,  5a  Tring  Industrial 
Estate,  Upper  Ieknield  Way,  Tring,  Herts  HP23  43JF 
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SPECTRUM  MARKETING 

A  leading  company  in  the  field  of  parrallel  imports  and  generics  are 
seeking 

SALES  AGENTS 

for  the  following  areas:  — 
NORTH  EAST  ENGLAND/SCOTLAND 
NORTH  AND  SOUTH  YORKSHIRE/HUMBERSIDE 
EAST  MIDLANDS/EAST  ANGLIA 
LONDON  (NORTH,  SOUTH,  SOUTH  WEST  &  WEST  POSTAL 
DISTRICTS) 

We  require  candidates  with  experience  in  calling  on  retail  pharmacies, 
drive  and  determination  to  succeed  will  be  rewarded  by  generous 
commission  rates.  Write  or  phone: 
SALES  DIRECTOR.  SPECTRUM  MARKETING,  225  BURY 
NEW  ROAD,  WHITEFIELD,  MANCHESTER  M25  6GO. 
TELEPHONE:  061  766  8299. 


AGENTS  REQUIRED 

WALES  SOUTHEAST 
SCOTLAND 

NORTHERN  ENGLAND  LONDON  &  HOME  COUNTIES 

If  you  are  already  calling  on  chemists  and  health  food  stores  then 
write  in  the  first  instance  without  delay  with  full  C.V.,  current 
agencies  carried,  and  areas  covered. 
You  will  be  backed  by  a  multi-million  pound  brand  name  product. 
Write  to: 

MR  REID,  CAUTHERY  REID,  KINGFISHER  HOUSE,  BARRY 
CLOSE,  KIRBY  MUXLOE,  LEICESTERSHIRE  LE33HF. 
OK  PHONE:  0533  394022 


BUSINESS  OPPORTUNITIES 


Pharmaceutical  Innovation 

Designed  by  2  practising  pharmacists,  this 
.unique  OTC  formulation  (Class  P)  has  vast 
trade,  retail  and  export  potential  within  an 
expanding  market. 
We  are  looking  for  an  established 
pharmaceutical  company  with  financial  and 
manufacturing  expertise  to  carry  the 
formulation  through  to  completion. 

PLEASE  REPLY  TO  BOX  C&D  3311 


PRESCRIPTION  LABELLING 


PRICE  LIST 
QUOTES  ~ 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 


EURIMPHARM  L" 

UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT  BR3  1NR 
TEL  01  658  2255  TELEX  263832 


MANY  SPECIAL  OFFERS 
THIS  MONTH  ^+ 


INCLUDING] 


John  Richardion 
Computcri  Lid 


I  >■  In  Pharmacy  Labelling 

I  ►  In  Auto-Order  Stock  Control 

In  (Customer  Service 
!►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  BBR  Telephone:  (0772)  323763 


^0 


THE  FILM  MAN 

DAVEROTHWELL 


1  10/1  2  exposure 
1  1  0/24 
1  26/1  2 
1  26/24 
1  35/1  2  from 
1  35/24  from 
1  35/36  from 
Disc  from 
HR  1  00/400.  1  20 
FUJI  Chrome  1  OO  1  35/24 
FUJI  Chrome  400  1  35/36 

FUJI  1  CN  1  1  0/24 
FUJI  CN  1  35/24 
FUJI  CN  1  35/36 
GLOSSY  4in  x  1  75 

Paper  and  chemicals  for  Minilabs  supplied. 


5 5  pence 
80  pence 
2  5  pence 
65  pence 
70  pence 
7  5  pence 
£  1  OO 
80  pence 
95p 

inc  £2.50 
processing 

£2.  50 
£  1  OO 
£1  .50 
£1  .80 
£32 


D  V  ROTHWELILTD. 

1 38  Westmorland  Avenue,  Blackpool  FY' 
Telephone:  0253  697094 
Carphone:  0836  504885 


5QW. 


AVAILABLE  EX-STOCK 

FOR  COMPETITIVE  QUOTE  CONTACT: 
OPTICMEAD  LTD.  TELEPHONE:  01-854  1966 
OR  TELEX:  265736  OPTICM  G. 


QUALITY  LABELS 


Phone:  051-708  8800 

Park  Printing, 

41-43  Parliament  Street, 

Liverpool  L85RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONLY 
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ABOUT  PEOPLE 


Turner 
moves  up  at 
Vestric 

Vestric  have  promoted  Alan 
Turner  to  marketing  director. 

He  takes  his  place  on  the  board 
following  David  Taylor's  move 
from  marketing  to  managing 
director.  Mr  Turner  joined  the 
group  as  a  management  trainee 
and  in  1975  joined  the  customer 
services  department  in  Runcorn. 


He  was  a  key  figure  in  the 
research  and  development  of  the 
Vantage  symbol  group  concept, 
and  will  now  be  responsible  for 
targetting  its  retail  marketing 
strategies,  including  the  launch  of 
the  Super  Vantage  concept  in 
September. 


Gray  heads 
Scottish 
Executive 

The  Scottish  Executive  last 
month  elected  Kenneth  Gray  of 
Bridge  of  Allan,  Stirlingshire,  as 
its  chairman  and  David  Bolton  of 
Dunfermline,  Fife,  as  vice- 
chairman.  Ronald  Shiels, 
Inverness,  was  co-opted  as  a 
member  of  the  Executive  in  place 
of  Ian  Caldwell,  who  has  now  been 
appointed  to  Council. 


Wyeth 
cheque  for 
clinic 

Wyeth  this  week  donated  £10,000 
to  South  Manchester  Health 
Authority  to  help  prevent  closure 
of  Manchester's  largest  family 
planning  clinic  in  Palatine  Road, 
Didsbury. 

Last  Tuesday  Wyeth's 
medical  director  Dr  Vivian  Phillips 
presented  a  cheque  to  South 
Manchester  Health  Authority 
mi-nitici  Beryl  Moure  who  is 
chairman  of  the  appeal  committee 
trying  to  rajse  £160,000  to  buy  the 
building  from  the  Family  Planning 
Association. 

Stalemate 

at  EEC 
pharmacy 

group 

Moves  to  find  a  new  secretary 
general  for  the  EEC  Pharmacy 
Group  appear  to  have  foundered 
at  the  general  assembly  in  Venice 
last  week. 

Since  the  group  was  set  up  25 
years  ago  the  post  has  been  filled 
by  Belgian  pharmacist  Albert 
Verreydt.  He  is  now  over  70. 

However  efforts  to  persuade 
him  to  retire  have  apparently  been 
unsuccessful. 

A  suggestion  by  the  current 
president  Peter  Kielgast 
(Denmark)  that  he  retire  at  the 
end  of  this  year  to  be  succeeded 
by  a  young  lawyer,  who  works  for 
the  Italian  equivalent  of  the  NPA, 
seems  to  have  come  unstuck. 

Last  week's  assembly  was 
attended  by  11  of  the  12  national 
members.  Greece  was  not 
represented  because  of  internal 
problems. 

Care  Laboratories:  Sara  Lagoe  is 
appointed  product  manager  for 
the  Savlon  range. 


Park 
pharmacy  in 
trouble? 

The  Park  Pharmacy  Trust  which 
has  recreated  a  Victorian 
pharmacy  in  a  display  at 
Plymouth's  Elizabethan 
Merchant's  house  is  running  into 
financial  difficulty,  according  to  a 
recent  report  in  the  Western 
Morning  News. 

The  Trust,  which  also  has  an 
exhibit  at  Thorn  Park  House, 
Mannamead,  together  with  plans 
for  a  medicinal  garden  has  asked 
Plymouth  city  council  for  £10,589 
—  the  anticipated  shortfall  in  this 
year's  running  costs. 

However,  according  to  the 
newspaper  report  the  Council  will 
come  up  with  only  £5,000  and  has 
offered  talks  to  sort  out  the  future 
of  the  Merchant's  House 
exhibition. 


Blue  Ridge  Care:  John  Morrison  is 
appointed  marketing  manager.  He 
was  previously  a  group  product 
manager  with  Cow  &  Gate. 


Calling  all 
lensmen! 

The  College  of  Pharmacy  Practice 
is  running  a  photographic 
competition  to  tie  in  with  this 
year's  British  Pharmaceutical 
Conference  in  Aberdeen  in 
September. 

The  theme  is  "Modern 
pharmacy  practice"  and 
photographs  chosen  by  the 
College  will  be  displayed  on  its 
stand  at  Aberdeen.  Conference 
members  will  be  asked  to  vote  on 
the  exhibits  and  the  results  will  be 
announced  at  the  College 
reception  on  September  15. 

There  is  a  first  prize  of  £25  and 
a  bottle  of  champagne  for  the 
winner,  and  another  bottle  for  the 
runner-up.  And  photographs  may 
be  used  by  the  CPP  for  publicity 
about  practice. 

Entries  —  black  and  white  10 
by  8,  colour  prints  5  by  7  - 
accompanied  by  a  brief  description 
(20  words)  of  the  subject  with  full 
details  of  entrant  should  be  sent, 
by  August  15,  to  administrator 
Rosemary  Mitchell  at  the  CPP, 
Bell  House,  111  Lambeth  Road, 
London  SE1  7JL. 


Jane  Baldrey  the  pharmacist  at  Hayfield  (front)  with  members  of  the 
Sterling-  Winthrop  Apothecaries  of  Jazz,  who  played  outside  her  chemist 
shop  during  the  Hayfield  Jazz  Festival  last  weekend.  Pharmacists 
playing  in  the  festival  were:  Walter  Fisher ,  from  Glasgow  (trombone), 
Noel  Baumber,  Lincolnshire  (bass guitar) ,  Don  Ross,  Lincolnshire 
(guitar),  Dave  Allenby,  Darlington  (saxophone),  Derek  Hollows, 
London  (drums)  and  George  Duncan,  Edinburgh  (clarinet)  with  guest 
singer,  Anne  Friedlander 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbndge.  Kent  TN9  1RW. 
Registered  at  the  Post  Office  a-  a  Newspaper  21/23/16s  Contents  Benn  Publications  Ltd  1988.  All  rights  reserved-  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in, 
any  form  or  by  any  means,  electronic  ,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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UNICHEM 


Get  yourself  a  share 
in  UniChem's  success 

Join  us  Today 

UniChem 

Action  for  Pharmacy 

This  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
its  scheme  for  the  increase  by  Members  of  their  shareholdings  in  the  Society.  It  has  been  approved 
by  Phillips  &  Drew  Securities  Limited  which  provides  corporate  finance  services  to  the  Society.  If 
you  are  in  any  doubt  about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain 

the  advice  of  your  investment  advisers. 
Under  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party. 
The  shares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


Behind  This  Logo  Is  Britain's  Fastest  Growing 
Top  Twenty  Pharmacy  Sales  Company 


It  takes  innovative  thinking, 
untold  patience  and  total 
dedication  to  create  genuinely 
useful  medicines. 

Yet,  at  Janssen,  we  have  a 
reputation  for  achieving  it  with 
astounding  regularity. 

The  company  was  founded  in 
1953  by  Dr  Paul  Janssen,  a  man  of 
outstanding  vision.  Since  then  our 
research  teams  have  synthesized 
70,000  original  chemical  entities 
which  have  led  to  the  introduction 
of  over  70  medicines. 


On  average  that's  a  new 
medicine  every  six  months.  A 
remarkable  success  rate  in  this 
complex  and  critical  field. 

But  perhaps  our  greatest 
successes  are  in  the  areas  of 
pharmacy  sales  and  non- 
prescription medicines.  Here  the 
Janssen  research  programme  has 
supported  the  trend  towards 
self-medication  by  consistently 
turning  sound  research  into 
functional  reality. 


JANSSEN 

PHARMACEUTICAL 
LIMITED 

Grove.  Wantage.  Oxon  0X1 2  0DQ 
Telephone  (0235)  772966  Telex  837301 


Turning  Research  Into  Reality 


